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Difficult  though  it  is  to  gauge 
feelings  about  the  new  contract 
there  is  every  indication  that,  if 
Local  Pharmaceutical  Committee 
representatives  attending  the  June  conference 
have  taken  note  of  the  guestions  raised  about  it  in 
the  pharmaceutical  Press,  they  could  make  the 
occasion  exciting  for  both  a  "unanimous"  PSNC 
and  a  "delighted"  Kenneth  Clarke. 

First  we  had  the  unexpected  breaking  of 
ranks  by  the  Company  Chemists  Association, 
presumably  backed  by  Boots  the  Chemists,  after 
its  PSNC  members  had  voted  for  the  contract  in 
that  committee.  Now  two  principals  of 
Underwoods  (Cash  Chemists)  express  their 
grave  misgivings  over  the  construction  of  the 
new  package  (pi  188).  The  larger  multiple 
chemists  are  apparently  worried  that  their 
present  ability  to  open  in  new  developments  of 
their  choosing  will  be  severely  limited.  A  smaller 
multiple,  Underwoods,  is  concerned  that  the  new 
contract,  by  preventing  High  Street  competition, 
effectively  seals  for  Boots  the  "monopoly"  that 
the  company  now  enjoys. 

Messrs  Kemer  and  Woolf  of  Underwoods  say 
other  aggressive  multiples  will  be  able  to  expand 
by  taking  over  the  independents,  which  will  be 
priced  out  of  the  reach  of  young  pharmacists  and 
the  small  businessman.  Without  doubt  the  long 
term  prospects  for  the  smaller,  proprietor-run 
pharmacy  are  diminished  by  this  contract  and, 
on  balance,  this  could  be  bad  for  the  profession. 
Ashwm  Tanna's  dream  of  "pharmacy  for 
pharmacists"  may  be  unrealistic  in  the  eyes  of  the 
Society,  but  it  is  nonetheless  a  dream  held  dear 
to  many  a  pharmacist. 

Other  small  pharmacy  owners  such  as  Mr 
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Nathan,  (see  pi  170)  don't  wish  to  give  up  their 
contracts  without  a  fight.  Though  pharmacies 
dispensing  less  than  16,000  in  towns  are  not 
considered  "essential"  in  Mr  Clarke's  eyes,  Mr 
Nathan  says  they  provide  a  valuable  service 
within  the  community.  Such  pharmacies  will 
have  a  choice  of  giving  up  and  taking 
compensation,  but  only  for  two  years.  Mr  Bob 
Worby,  secretary  of  NE  London  LPCs  and 
himself  a  PSNC  member,  believes  compensation 
should  be  extended  indefinitely  to  pharmacies 
brought  below  the  cut-off  point  by  future  events 
beyond  their  control,  such  as  extension  of  the 
blacklist  categories  or  migration  of  GPs. 

What  is  surprising  about  these  valid  (and  with 
hindsight  self-evident)  points,  is  that  they  should 
be  coming  largely  from  within  a  "unanimous" 
PSNC.  Were  they  made  to  the  Minister?  He  may 
have  said  that  it's  swings  and  roundabouts  so  far 
as  multiples'  sites  are  concerned,  but  did  he 
really  insist  on  "tough  luck"  to  contractors  hit  by 
future  policy  changes?  The  problem  is  that 
PSNC  members  who  now  disagree  with  points  in 
the  proposals  seem  to  be  hoist  with  their  own 
petard.  The  LPC  conference  may  feel  less 
inhibited,  however,  and  may  ask  some  very- 
awkward  guestions. 

The  theme  and  cost  of  the  proposals  are 
indeed  probably  the  only  "take  it  or  leave  it" 
alternative  to  imposed  cuts  in  pharmacy 
numbers,  as  Alan  Smith  has  warned.  But  surely 
Mr  Clarke  has  not  closed  his  ears  to  wiser 
counsel  on  matters  of  detail  now 
that  a  wider  audience  can  view  the 
implications.  After  all  he  must 
realise  the  future  of  the 
pharmaceutical  service  is  at  stake. 
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. . .  and  Londoners 
don't  like  it 


CCA  opposition  to 
contract  'unacceptable'. . . 


The  Company  Chemists 
Association's  opposition  to  the  new 
contract  shows  an  unacceptable 
commercial  face  of  the  profession, 
PSNC  vice  chairman  David 
Coleman  told  contractors  in 
Cambridge  and  Suffolk  this  week. 

"Their  desire  that  controlling  numbers 
should  be  done  through  economic 
measures  alone  shows  no  thought  for 
individual  private  contractors  —  still  the 
majority  —  who  are  in  danger  of  being 
leapfrogged  and  then  forced  out  of 
business  by  economic  measures,"  he  said. 

That  is  not  acceptable  to  an  individual 
and  it  should  not  be  acceptable  to  the 
profession,  said  Mr  Coleman.  It  grieved 
him,  he  said,  that  the  CCA  had 
dissociated  itself  from  proposals  agreed 
unanimously  by  the  PSNC  on  which  it  has 
several  appointed  members. 

He  particularly  welcomed  the 
restriction  of  contract,  the  compensation 
arrangements  for  "locked  in"  pharmacies, 
the  rearranged  Essential  Small  Pharmacy 
Scheme,  and  the  opportunity  for  an 


enhanced  professional  role. 

The  PSNC  had  gone  to  great  lengths  to 
ensure  the  interests  of  contractors  of  all 
types  had  been  considered  —  the  decision 
to  recommend  acceptance  was 
unanimous. 

The  CCA  is  to  make  recommendations 
to  the  PSNC  about  the  guidelines  to  be 
used  by  the  Family  Practitioner 
subcommittees  responsible  for 
determining  entry  to  the  pharmaceutical 


list  under  the  new  contract. 

CCA  secretary  Mr  D.  Craig,  says  that 
if  PSNC  accepted  these  guidelines  then 
opposition  from  the  Association  to  the  new 
contract  proposal  would  probably  cease. 
The  Association  only  wants  to  bring  in  a 
degree  of  flexibility  to  the  contract 
admission  procedure.  "Nothing 
revolutionary  and  nothing  that  we  have  not 
talked  about  many  times  before." 

The  CCA  has  expressed  concern  over 
the  definition  of  "necessary  and  desirable" 
and  "minor"  in  connection  with  relocation. 
It  wants  the  word  "minor"  removed  from 
the  contract. 

Mr  Craig  says  he  has  had  only  has 
three  responses  to  the  letter  the  CCA  sent 
to  all  its  LPC  representatives  setting  out  its 
objections  to  the  new  contract  (see  C&D 
May  25,  pl070).  "CCA  representatives 
will  be  pulled  two  ways,"  he  says. 

PGB  waiting  for 
contract  offer 

The  Pharmaceutical  General 
Council  (Scotland)  is  still  waiting  to 
hear  from  the  Home  and  Health 
Department  about  a  new  contract 
for  Scottish  pharmacists. 

Secretary  Dr  Colin  Virden  confirmed 
he  was  expecting  a  letter  setting  out  details 
of  the  offer.  He  anticipates  it  will  follow 
broadly  similar  lines  to  that  made  to  the 
PSNC  by  the  Department  of  Health. 


A  number  of  London  pharmacists 
are  unhappy  with  the  effect  of  the 
new  contract  proposals  on  city 
centre  shops,  and  also  the  short 
time  between  the  announcement  of 
the  contract  and  the  LPC  conference 
on  June  23. 

Mr  A.  Nathan,  of  Bedford  Row 
Pharmacy,  WC1,  has  had  over  two  dozen 
letters  —  12  from  London  pharmacists  — 
after  appealing  for  support  from  those 
opposed  to  the  contract.  He  particularly 
objects  to  the  abolition  of  Basic  Practice 
Allowance,  but  supports  the  rational 
location  move. 

One  correspondent  described  the  new 
contract  as  a  pat  on  the  head  for 
leapfroggers;  another  says  that  "the 
secretiveness  of  the  PSNC  during 
negotiations  and  the  extremely  short  time 
between  the  announcement  of  the 
proposals  and  the  representatives  vote  is  a 
deliberate  tactic  to  stifle  opposition".  A 
third  says  prospects  of  employment  would 
be  bleak  if  several  hundred  London 
pharmacies  closed.  Mr  Nathan  is  hoping 
to  start  a  campaign  of  opposition  to  the 
contract  but  feels  he  has  insufficient 
support  at  present. 

Mr  M.  Kattan  has  a  pharmacy  outside 
Waterloo  Station  and  handles  mostly 
"commuter"  scripts.  There  would  be  no 
alternative  in  the  area  if  he  were  forced  to 
close,  he  says.  "I  feel  very  sore  about  the 
whole  situation.  There  is  no  way  I  can 
increase  my  turnover.  My  NHS  turnover  is 
not  economical  —  I  am  already 
subsidising  the  health  service." 

He  estimates  there  are  some  400 
pharmacies  in  a  similar  situation  in 
London  and  other  city  centres.  He 
describes  the  contract  as  a  "{ait  accompli 
thrust  upon  us  with  no  time  for  discussion". 

Mr  A.  Lubert  has  a  pharmacy  in  the 
Regents  Park  area,  where  he  has  been  for 
20  years.  There  is  a  large  geriatric 
population.  He  too  does  not  reach  the 
16,000  cut  off  figure,  but  feels  the  general 
usage  of  his  pharmacy  is  important.  The 
next  chemist  is  four  blocks  away,  and  he  is 
dubious  that  a  combined  enterprise  could 
support  two  pharmacists. 

Questions  have  also  been  asked  by  the 
multiples,  who  think  in  terms  of  years 
when  planning  ahead,  about  how  they  are 
supposed  to  go  about  applying  for  a 
contract.  Smaller  contractors  have 
expressed  similar  worries.  One 
pharmacist  suggested  that  without 
competition  standards  would  fall  overall, 
due  to  the  lack  of  competition. 
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GPs  win  in  three 
way  rural  fight 

Pharmacist  Rosemarie  Finch  has 
had  her  application  to  open  a 
pharmacy  for  the  villages  of 
Eddlesborough  and  Eaton  Bray 
refused  by  the  Rural  Dispensing 
Committee. 

However  the  RDC  has  given  outline 
consent  to  two  different  GP  practices  to 
start  dispensing  in  the  4,000  strong 
community  on  the  Bucks/Beds  border 

Review  body 
soon  for  blacklist 

A  review  committee  for  the  limited 
list  is  to  be  set  up  in  the  next  few 
weeks.  Baroness  Trumpington. 
Under  Secretary  for  Social  Services, 
hinted  in  the  House  of  Lords  on 
Monday. 

However  the  Department  of  Health 
would  not  comment  on  who  would  be 
appointed  to  the  committee,  or  its  exact 
brief. 

Claims  made  by  the  Government  that 
the  introduction  of  the  limited  list  had 
gone  smoothly  were  challenged  by 
Opposition  Peers.  Lord  Taylor  of 
Blackburn  (Lab)  protested  that  while 
Government  and  the  DHSS  might  be 
satisfied  by  the  new  arrangements  "many 
patients"  were  not. 

Unichem  to  build 
bridges  to  PSGB 

Unichem  are  to  seek  closer  co- 
operation with  the  Pharmaceutical 
Society  of  Great  Britain  under  their 
new  chairman  David  Mair  (see 
pl216). 

Mr  Mair  believes  Unichem  has  a 
commercial  expertise  that  could  be  useful 
to  the  Society.  He  says  they  are  offering 
"communication  without  representation" 
which  could  be  for  the  benefit  of 
pharmacy  in  general. 

Mr  David  Mair  says  there  is  a  need  for 
a  dialogue  that  has  not  taken  place  in  the 
past.  Policy  decisions  of  the  Society  affect 
Unichem's  5,000  members  and  the  well 
being  of  the  pharmacist  is  of-  long-term 
benefit  to  the  company,  he  says. 

Managing  director  Peter  Dodd 
believes  the  time  is  right  for  such  co- 
operation. Unichem  have  an  excellent 


{C&D  May  4).  One  covers  the  area  from  a 
surgery  in  Dunstable  and  the  other  set  up  a 
practice  in  the  area  in  January.  The  RDC 
say  that  in  present  circumstances  without 
the  opportunity  to  dispense,  the  second 
practice  would  not  be  viable. 

Miss  Finch  is  going  to  appeal  against 
the  decision  and  feels  she  has  a  good  case. 
She  feels  strongly  that  the  area  should 
have  a  pharmacy.  The  reasons  for  the 
doctors  wishing  to  dispense  appear  to  be 
purely  financial,  she  says,  and  if 
permission  to  dispense  is  going  to  be 
granted  for  financial  reasons,  rather  than 
for  patient  services,  then  she  must  appeal. 


Lord  Ennals,  Social  Services  Secretary 
with  the  last  Labour  Government,  said 
some  doctors,  when  treating  children, 
could  find  no  satisfactory  alternative  for 
expectorants  or  mucolytic  drugs,  both  of 
which  have  been  banned.  He  asked  what 
progress  has  been  made  in  establishing  an 
appeals  mechanism. 

Kenneth  Clarke  said  this  week  that  one 
of  the  committee's  first  tasks  would  be  to 
reconsider  the  position  of  mucolytics  and 
expectorants,  if  they  are  asked  to  do  so  by 
manufacturers. 

Baroness  Trumpington  said  that 
Government  accepted  that  there  may  be 
"very  occasional  cases"  when,  for 
individual  reasons,  a  patient  needed  a 
drug  which  was  not  generally  available 
under  the  NHS.  It  was  for  this  reason  that 
the  Government  proposals  for  an  appeals 
mechanism  were  introduced  on  April  16. 
The  British  Medical  Association's  response 
was  still  awaited. 


track  record  of  building  contacts  with 
MPs,  he  says.  The  company  has  acted  as  a 
protagonist  for  the  Pharmaceutical  Society 
and  even  the  Association  of  the  British 
Pharmaceutical  Industry  with  Members. 

Mr  Mair  would  also  like  to  see  a  greater 
awareness  on  the  part  of  Government,  and 
others,  of  the  importance  of  wholesaling  in 
maintaining  the  pharmaceutical  service  to 
the  community. 

He  says  there  will  be  an  increase  in  the 
number  of  young  pharmacists  running 
their  own  businesses,  closer  links  with 
other  European  pharmaceutical 
wholesalers  and  a  rise  in  business,  for 
Unichem,  from  the  hospital  sector  (see 
pl211). 

"Unichem  is  close  to  being  on  top  of  a 
wave,"  says  Mr  Mair. 


□  GP's  advice  on  advertising  is  being 
reviewed  by  the  General  Medical 
Council.  The  GMC  agreed  last  week  that 
its  standards  committee  should  come  up 
with  new  recommendations. 


List  'dead  stock' 
inquiry  soon? 

The  Pharmaceutical  Services 
Negotiating  Committee  will  be 
pursuing  a  "dead  stock"  inquiry  for 
drugs  and  preparations  which 
pharmacy  contractors  have  been 
unable  to  dispense  following 
introduction  of  the  limited  list. 

PSNC  also  considered  letters  from  the 
DHSS  on  the  limiting  of  prescribing  of 
proprietary  products  by  listing 
ingredients,  and  reaffirming  that 
prescriptions  calling  for  nicotine  chewing 
gum  could  not  be  met  by  supplying 
Nicorette,  at  its  meeting  on  May  15. 
Television  training.  A  television  training 
course  is  being  set  up  for  LPC  public 
relations  officers.  Details  will  be  sent  out 
shortly.  The  approximate  cost  will  be  £70, 
payable  by  the  individual  LPCs. 
"You  and  your  chemist"  video.  The 
producers  of  the  video  to  replace  the 
tape/slide  presentation  have  met 
representatives  of  PSNC.  The  production 
will  feature  the  education  and  training  of 
the  pharmacist  and  will  closely  follow  the 
New  Charter  proposals. 

Tesco  take  three 
at  Brent  Park 

Tesco  have  opened  their  100th 
superstore  in  the  UK  at  Brent  Park, 
Neasden.  The  new  store  is  the  third 
to  contain  a  pharmacy. 

The  pharmacy  is  run  by  Sharp 
Chemists  Ltd  trading  as  the  Instore 
Pharmacy.  It  is  their  third  such 
arrangement  with  Tesco  —  the  others 
being  at  Sutton  in  Surrey  and  Pitsea  in 
Essex.  Sharps  also  have  a  pharmacy  in  a 
Savacentre  in  Reading. 

The  new  Tesco  has  been  built  on  old 
railway  land  off  the  North  Circular  and 
covers  some  65,000  square  feet.  It  is  the 
largest  superstore  in  London  and  with 
parking  for  1,100,  it  is  clearly  aimed  at  the 
shopper  with  a  car.  The  pharmacy  is 
situated  outside  the  47  checkouts.  The 
store  also  has  a  Midland  Bank  outlet. 

Mr  Peter  Sharp,  superintendent 
pharmacist,  Sharps  Chemists,  told  C&D 
that  the  store  had  been  very  busy  when  it 
opened  on  Wednesday.  What  was 
surprising  was  that  the  pharmacy  was 
doing  quite  a  few  prescriptions. 

"It  usually  takes  two  or  three  months  for 
the  trade  to  build  up,  as  people  get  to 
know  about  the  service,"  he  says. 
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No  settlement 
on  hospital 
pharmacists'  pay 

Hospital  pharmacists  are  no  nearer 
a  settlement  ol  their  1985  pay  claim, 
due  on  April  1 ,  after  a  joint  meeting 
of  the  Pharmaceutical  Whitley 
Council  was  cancelled  by  the 
management  side  as  no  offer  was 
available. 

The  Council  of  the  Guild  of  Hospital 
Pharmacists,  meeting  on  May  23, 
expressed  disappointment  at  the  lack  of 
progress,  although  it  was  recognised  that 
all  NHS  salary  negotiations  were  running 
late  this  year. 

Council  agreed  that  the  examination  of 
current  Grade  1  vacancies  was  still  an 
important  part  of  the  claim.  Staff  shortages 
were  still  not  resulting  in  many  obvious 
difficulties  in  service  provision,  and 
Council  agreed  that  all  members  should 
be  urged  to  make  any  difficulties  known  to 
management  at  local  level,  so  that 
management  side  are  made  aware  of  all 
the  implications.  It  was  reported  that 
difficulties  in  filling  Grade  1  posts  was 
leading  to  the  appointment  of  more  staff 
pharmacists  in  several  areas. 

Council  also  noted  that  negotiations  for 
free  accommodation  for  resident 
pharmacists  should  be  entered  into  at  the 
appropriate  time.  A  decision  on  an 
independent  review  of  hospital  pharmacy 
was  deferred  until  after  the  publication  of 
the  Nuffield  Report. 

Grading  criteria  working  party.  The 

working  party  is  to  meet  every  month  for 
the  next  four  months  in  an  attempt  to  reach 
firm  recommendations  on  a  grading 
structure  for  hospital  pharmacy.  Vacancy 
questionnaires  are  to  be  sent  to  all 
personnel  officers  in  an  attempt  to  obtain 
firm  data  on  current  staff  shortages. 
Council  expressed  the  hope  that 
pharmaceutical  officers  would  take  every 
opportunity  to  contribute  to  this  survey. 

Disciplinary  Procedures.  Donna  Haber, 
ASTMS  divisional  officer,  drew  Councils 
attention  to  a  number  of  instances  where 
management  had  failed  to  follow  locally 
agreed  disciplinary  procedures.  She 
reminded  Council  that  all  procedures 
should  include  "expiry  times"  for  oral  and 
written  warnings.  Such  warnings  must  be 
removed  from  the  employee's  record  after 
the  appropriate  period. 

Pharmaceutical  industry.  Roger  Lyons, 
ASTMS  national  officer,  pharmaceutical 
industry,  spoke  to  Council  about  the 
advantages  which  would  result  from  a 


greater  liasion  between  the  two  sections. 
He  cited  the  case  of  the  limited  list  as  an 
example  of  common  interest.  Council 
strongly  supported  Mr  Lyons'  proposal 
that  representatives  of  all  sections  with  an 
interest  in  medicine  should  meet  to  discuss 
relevant  topics. 

Accountability  in  the  NHS.  The 

professional  secretary,  Marion  Dinwoodie, 
reported  that  she  had  written  to  the  Chief 
Pharmacist,  DHSS,  referring  to  the  need 
to  maintain  the  accountability  of 
pharmacists  to  pharmacists,  as  stressed  in 
Health  Circulars  HC  (80)8  and  HRC 
(73)28.  No  reply  had  been  received  to 
date. 

Guild  and  HPG.  Representatives  of  the 
Guild  and  the  Society's  Hospital 
Pharmacists  Group  met  recently.  It  was 
agreed  that  joint  meetings  could  prove 
fruitful  and  a  further  meeting  had  been 
arranged  for  June  14,  when  it  was  hoped  to 
discuss  such  topics  as  Grade  1  vacancies 
and  the  role  of  technicians. 
Political  Levy.  Members  would  shortly  be 
asked  to  vote  on  whether  the  Political  Levy 
should  be  permitted  by  law. 

Council  recognised  that  a  vote  against 
would  mean  that  no  member  would  be 
allowed  to  contribute  to  the  political  fund, 
while  a  vote  in  favour  would  leave  the 
individual  with  the  choice  of  whether  to 
contribute  or  not.  Council  decided  to  send 
a  statement  to  all  members,  strongly 
encouraging  a  vote  in  favour  of 
maintaining  the  political  levy 
Recruitment.  Mr  Paul  Gumell,  national 
recruitment  officer,  presented  a  paper 
outlining  progress  so  far,  and  suggesting 
future  strategy.  Areas  of  low  membership 
are  to  be  "targetted"  to  receive  extra  effort 
from  Council  members  and  ASTMS 
officers.  Recruitment  packages, 
containing  advice  on  ways  to  increase 
membership  will  be  sent  to  all  group 
membership  or  general  secretaries. 
Weekend  School  1988.  The  West 
Midlands  Group  has  offered  to  host  the 
1988  weekend  school. 
Out  of  Hours  Payments.  There  is  further 
evidence  that  pharmacists  are  being  paid 
for  out-of-hours  duties,  following  local 
agreements.  It  was  felt  that  the  developing 
influence  of  NHS  general  managers  might 
lead  to  a  greater  incidence  of  such 
arrangements. 

Retirement  of  Mr  H.  Poole.  The  vice- 
president,  Mr  Bill  Brookes,  announced 
with  regret  the  retirement  of  Harry  Poole 
from  Council.  Harry  had  been  district 
member  for  the  Northern  District  for  the 
last  11  years,  a  position  he  held  with 
distinction  and  characteristic  humour. 
Council  wished  Harry  a  long  and  happy 
retirement  and  agreed  to  invite  Michael 
Crouch  of  the  Border  Group  to  act  as 
district  member  until  the  next  election. 


New  chairman  of -the  Cosmetic  Toiletry 
and  Perfumery  Association,  John  Barker  of 
Colgate-Palmolive,  recalls  some  of  the 
high  points  in  the  40-year  history  of  the 
Association  at, a  dinner  held  to  celebrate 
the  anniversary  last  month 

Pharmacist  on 
drug  charges 

Pharmacist  Valerie  lies  was 
committed  for  trial  to  Snaresbrook 
Crown  Court  on  drug  charges,  by 
Highbury  Court  magistrates  on  May 
30. 

Ms  lies,  of  Highbury  Park,  Highbury 
was  accused  of  supplying  40  Dexedrine 
tablets  at  her  address  on  December  1 ,  last 
year,  supplying  50  Diconal  tablets  on 
February  2  and  supplying  50  Diconal 
tablets  on  February  12. 

She  was  also  accused  of  three  offences 
of  not  taking  reasonable  steps  to  satisfy  that 
prescriptions  for  the  drugs  were  genuine. 

Ms  lies  was  also  charged  with  failing  to 
register  a  prescription  on  December  24 
last  year.  She  was  committed  for  trial  on 
unconditional  bail. 

Home  fertility 
tests  soon  

Fertility  tests  that  could  be  used  at 
home  and  adapted  for 
contraceptive  purposes  were  the 
subject  of  ITV's  "Real  World" 
programme  on  Monday  evening. 

Based  on  highly  specific  monoclonal 
antibodies,  the  tests  detect  minute  changes 
in  the  urine  levels  of  oestrogen, 
progestogens  and  luteinising  hormone 
which  indicate  when  a  woman  is  about  to 
ovulate.  The  tests,  being  developed 
separately  by  Boots-Celltech  and  Unipath, 
are  expected  to  be  available  next  year  to 
fertility  clinics  and  could  eventually  be 
used  by  women  at  home  to  determine 
when  they  are  most  fertile  (pl210). 

Because  the  tests  give  two  or  three  days 
advance  warning  of  ovulation,  a  woman 
not  wanting  to  become  pregnant  would 
need  to  take  contraceptive  measures  only 
during  her  most  fertile  period.  Kits  for 
home  use  could  be  available  for  sale  from 
pharmacies  in  about  five  years. 
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by  Xrayser 


NI  young  'uns 
show  the  way 

While  young  pharmacists  in  Great 
Britain  try  to  organise  themselves, 
the  Young  Pharmacists'  Group  in 
Northern  Ireland,  formed  a  year 
ago,  is  now  meeting  regularly. 

With  the  encouragement  of  the 
Pharmaceutical  Society  of  Northern 
Ireland,  the  Group  aims  to  bring  together 
members  to  discuss  wide  ranging  aspects 
of  the  pharmacy  business. 

Adrian  Rice,  a  member  of  the  Young 
Pharmacists  Committee,  says:  "Our  view  is 
that  pharmacy  is  by  nature  insular  and 
could  benefit  from  an  exchange  of  ideas. 
The  most  likely  source  of  a  fresh  approach 
is  the  growing  numbers  of  25  to  35-year 
olds  in  the  profession.  They  are  more 
progressive,  more  ambitious,  and  keen  to 
be  instrumental  in  shaping  the  future." 

The  Group  gets  around  70  at  its 
meetings,  out  of  an  estimated  300  young 
pharmacists  in  the  Province.  The  most 
recent  meeting,  their  AGM,  was  held  at 
the  PSNI's  headquarters  and  was  attended 
by  the  Society's  president,  Dr  John 
Swanton.  A  "lively  forum"  followed  a  talk 
by  Mr  Frank  Murray  on  establishing  a  new 
pharmacy. 

The  meeting  also  appointed  the 
Group's  Committee.  The  nine  members 
are:  Brendan  Kerr  (chairman),  Lesley 
Anderson  (secretary),  James  Black,  Neil 
Gordon,  Terence  Maguire,  Claire 
Passmore,  Colm  Quinn,  Adrian  Rice  and 
Alan  Weir. 


More  PL  (PI)s 

The  latest  batch  of  parallel  import 
product  licences  granted  has  been 
published.  This  time  there  are  24 
new  licences,  bringing  the  total 
number  of  PL(PIs)  to  67. 

Eurochem  Ltd  have  ten  new  licences, 
Copeaim  Ltd  and  API  (Supplies)  Ltd  four 
each,  Spectrum  Marketing  and  M&A 
Pharmachem  Ltd  two  each,  and  Munro 
Wholesale  Medical  Supplies  and 
Cloakstyle  Ltd  one  each. 

The  DHSS  says  it  has  received  around 
1,800  applications  in  total,  with  330 
inadmissable  and  425  so  for  dealt  with. 

Q  The  loss  of  more  than  150  academic 
post  in  medical  schools  due  to  cuts  in 
recent  years,  is  "potentially  serious,"  says 
the  Commons  select  committee  on  social 
services,  reporting  on  the  effect  of  cuts  in 
the  University  Grants  Committee's 
budget. 
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Scripts  down 
means  more  out? 

Analyses  of  script  figures  now  painfully 
emerging  from  our  counts  are  showing 
real  declines  in  dispensing.  It  can  hardly 
be  a  joyful  thing  for  any  of  those  in  the 
fattest  mean  groups  of  pharmacies 
currently  dispensing  between  20,000  and 
25,000  pa.  A  drop  of  25  per  cent  could 
leave  them  —  as  well  as  me  —  feeling  as 
sick  as  parrots,  particularly  if  further 
drastic  pruning  takes  place  in  the  ranges 
of  products  which  at  the  moment  are  freely 
prescribable.  Another  1,500  pharmacies 
for  the  axe? 

I  think  we  are  going  to  have  to  define 
very  sharply  indeed  what  we  mean  by 
economic  units  providing  pharmaceutical 
services.  On  the  face  of  it,  the  Government 
has  put  it  pretty  bluntly.  You  contract  to 
dispense  NHS  scripts.  And  that's  all  we  will 
pay  you  for.  The  bottom  line  is  numbers. 


Chewing  it  over 

I  always  thought  it  a  bit  pemickity  to  have 
Nicorette  available  as  a  POM,  because 
after  all,  it  only  contained  the  same 
nicotine  as  cigarettes,  and  was  designed  to 
salve  the  pangs  of  addicts  as  they  try  to 
give  up  inhaling  the  burning  fumes  and 
assorted  tars  from  their  established  source 
of  supply.  My  local  GPs  are  an 
understanding  lot,  making  no  charge,  so 
far  as  I  know,  for  writing  the  private  scripts 
needed. 

It  is  interesting  to  see  New  Zealand  is 
making  the  product  available  as  a 
Pharmacy  only  counter  line.  A  few  months 
ago  I  would  have  banged  the  table  in 
support  of  this  enlightened  approach  had 
not  a  private  prescription  chanced  to  my 
pharmacy  the  other  day,  for  Nicorette 
2mg,  105  pieces.  Repeatable  six  times. 
When  I  made  the  entry  in  the  script  book  I 
noticed  the  previous  dates  of  dispensing, 
five  of  them  within  two  to  four  days  of  each 
other.  I  stopped  short  in  surprise.  I  looked 
up  at  the  lady,  a  middle-aged  woman  and 
asked  her  if  she  had  used  the  last  lot.  "Yes" 
she  said,  "I  need  them." 

Working  this  out  in  terms  of  what  had 
been  supplied  showed  she  was  consuming 
80-100  mg  of  nicotine  daily.  The  single 
lethal  human  dose  is  40-60  mg.  I  rang  the 
doctor  and  asked  if  he  was  aware  of  the 
situation,  mentioning  the  side  effects, 
which  for  interest  I  list  from  Martindale. 
"Less  severe  poisoning  causes  nausea  and 
salivation,  abdominal  pain,  diarrhoea, 
dizziness,  mental  confusion,  disturbed 
hearing  and  vision,  faintness,  convulsions, 


Looks  a  pretty  poor  vision  of  a  profession. 

Another  thing  too.  I  know  of  areas 
where  three  pharmacies  operate  as  one- 
man  bands  doing  between  1,200-1,500 
scripts  a  month.  If  two  opt  out  for  their 
£20,000  terminal  benefit,  the  other  is  likely 
to  see  his  scripts  run  up  to  at  least  4,000  a 
month.  His  goodwill  on  the  new  limited 
open  market  will  egually  run  up  to  at  least 
£90,000,  if  he  decided  to  sell  a  year  later. 
His  former  competitors  will  have  given  him 
an  unearned  bonus  of  £70,000. 

It  seems  to  me  some  of  this  appreciated 
value  must  be  allocated  directly  from  the 
increases  which  will  occur,  to  those  who 
are  forced  out.  It  could  be  routine  for  the 
new  FPC's  to  analyse  local  figures  when 
closures  occur  so  as  to  give  LPCs  (with 
PSNC  guidance)  a  basis  for  transfer  of 
money  from  the  fortunate  pharmacies 
remaining  after  a  year's  trading  has  shown 
true  figures.  If  I  were  one  of  the  fortunate,  I 
don't  see  how  I  could  grudge  a  reasonable 
personal  payment  to  those  whose  actions 
had  so  enhanced  the  value  of  my  business. 


sweating  and  prostration.  Chronic 
poisoning  .  .  .  irritation  of  respiratory 
tract,  digestive  and  nutritional 
disturbances,  peripheral  vasoconstriction, 
raised  blood  pressure  .  ." 

"Yes,"  said  the  doctor,  "we  are  having 
some  problems.  Dispense  it." 

I  was  tempted  to  refuse,  but  bearing  in 
mind  the  effects  a  sudden  stop  in  treatment 
might  precipitate,  I  filled  the  script  with 
the  hope  that  her  doctor  did  have  the 
matter  under  scrutiny,  and  pondering  the 
fact  that  four  pharmacies  had  repeated  it 
previously  without  question.  I  am  not  sure 
Pharmacy  only  sales  would  control  such 
abuse,  at  least  as  they  are  organised  at 
present. 

In  my  view,  to  gain  some  semblance  of 
legitimacy,  our  stance  that  T'  sales  are  an 
essential  safeguard  to  the  patient  ought  to 
be  backed  by  a  simple  single-line  entry  of 
name  and  address,  plus  product,  in  a 
register  maintained  at  the  point  of  sale. 
Two  or  three  close  purchases  of  any 
particular  product  could  be  picked  up 
easily  by  our  pharmacy  inspectors,  and 
the  purchasers'  names  checked  for  in 
other  local  pharmacies. 


Compensation 

A  reader  has  drawn  my  attention  to  the  fact 
that  the  compensation  for  contractors 
closing  up  shop  under  the  new  contract 
excludes  drug  cost  reimbursement, 
container  allowance  and  oxygen  service 
fees  for  their  final  year  in  business.  It  is  not 
based  on  one  years  whole  NHS 
remuneration. 
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Femin-9  goes 
nationwide 

Seven  Seas  are  launching  their 
supplement  Femin-9  nationwide  after  test 
marketing  in  the  southern  area  since 
September  last  year.  The  launch  will  be 
supported  by  a  £100,000  Press  campaign. 

Femin-9  (30,  £1.99)  contains  vitamins 
B6,  B12,  C  and  E,  together  with  folic  acid, 
iron,  iodine,  zinc  and  EP  Anoil,  a  cod  liver 
oil  derivative.  The  recommended  dosage 
is  one  capsule  daily,  starting  six  days 
before  menstruation  and  continuing  for 
three  days  after  the  period  starts.  Femin-9 
does  not  interfere  with  oral  contraceptives, 
and  can  be  taken  continuously  in  women 
with  regular  periods,  say  Seven  Seas. 

The  launch  campaign  breaks  on 
August  1  and  runs  for  three  months. 
Featured  magazines  include  Company, 
Cosmopolitan,  Women 's  Journal, 
Successful  Slimming,  Living,  Options, 
Over  21,  Good  Housekeeping,  She, 
Family  Circle,  Slimming,  Working 
Woman,  Here 's  Health,  and  Healthy 
Living.  Advertising  will  continue  for  a 
further  nine  months  after  the  launch 
period. 

Showcards,  leaflets  and  dispensers  are 
available,  and  a  special  introductory  price 
will  be  negotiable  from  representatives, 
wholesalers,  or,  in  cases  of  difficulty, 
direct  from  Seven  Seas  Health  Care  Ltd, 
Marileet,  Hull  HU9  5NJ. 


Agfa  roll  out 

Agfa  are  expanding  their  1000  ASA 
professional  range  to  offer  a  120  size  for 
both  prints  and  slides. 

The  XRS  1000  is  already  available,  and 
will  carry  a  trade  price  of  £1 .99.  The 
reversal  film,  RS  1000,  joins  it  in  July,  with 
a  trade  price  of  £2.95.  These  prices  should 
allow  for  a  mark-up  of  20  per  cent  before 
VAT  is  added,  say  Agfa-Gevaert  Ltd, 
Great  West  Road,  Brentford,  Middlesex. 

Addis  take  on 
new  spirit 

Spirit  of  Health  is  a  range  of  dietary 
supplements  being  distributed  by  Addis. 

Comprising  22  different  high  potency 
supplements,  the  Spirit  of  Health  range 
also  includes  copper  bangles  apd  Jojoba 
shampoo.  Recommended  retail  prices 
range  from  £1 .25  for  the  deep-cleansing 
Jojoba  shampoo  to  £4.26  for  heaven  grade 


Korean  ginseng. 

Each  supplement  comes  in  capsule 
form  and  is  blister  packed. 

Modules,  holding  units  of  two,  five  and 
seven,  are  available  as  well  as  an  eye- 
catching floor  stand,  with  facility  of 
holding  up  to  25  lines  in  multiples  of  eight. 

A  31 -page  Spirit  of  Health  guide  into 
pure  dietary  supplements  is  available  at 
25p  of  free  with  any  Spirit  of  Health 
purchase  say  Addis  Ltd,  Brushworks, 
Hertford. 


Xylocaine 
Accordion  gel 

Astra  are  launching  Xylocaine  Accordion 
gel,  a  sterile,  single  use  syringe  device 
containing  20g  xylocaine  2  per  cent  gel, 
for  producing  anaesthesia  prior  to  urethral 
catheterisation  (20,  £20  trade). 

Xylocaine  Accordion  is  a  "bellows 
type"  syringe  that  avoids  the  need  for  a 
separate  nozzle.  It  can  also  be  used  for 
aspiration  and  saline  instillation. 

Penile  clamps  (individually  sterile 
wrapped)  are  supplied  free  of  charge  for 
orders  of  25  boxes  or  more,  subject  to 
availability,  say  Astra  Pharmaceuticals 
Ltd,  Home  Park  Estate,  Kings  Langley, 
Herts  WD48DH. 


Guarina 


Manufacturer  Norgine  Ltd,  116  London 
Road,  Headington,  Oxford  OX3  9BA 
Description  Fine,  off-white  dispersible 
granulate  guar  gum  in  sachets  of  5g 
Indications  as  an  adjunct  in  treatment  of 
diabetes  mellitus 

Further  information  Guar  is  used  to  slow 
rate  of  glucose  absorption  thus  reducing 
post  prandial  peaks  in  blood  glucose  level. 
This  may  allow  a  reduction  in  insulin  dose 
or  hypoglaec  hypoglycaemic.  Norgine  say 
that  Guarina  offers  guar  in  a  palatable 
form  because  it  can  be  mixed  with  most 
cold  still  drinks  including  fruit  squashes 
and  juices  and  less  volume  of  fluid  is 
needed  for  mixing  than  other  guar 
products  (150ml).  Norgine  believe  these 
factors  will  help  improve  compliance. 
Dosage  Adults:  Initially  one  sachet  daily 
increasing  to  a  maximum  of  three  daily,  if 
necessary,  from  the  third  week  of  therapy. 
It  should  be  taken  before  meals.  One 
sachet  should  be  added  to  150ml  (!4  pint) 
of  fluid,  stirred  briskly  and  taken  straight 
away.  If  a  sugar-sweetened  drink  is  used 


Minty  zinc 

Zinc  lozenges  from  FSC  are  pleasantly 
flavoured  with  natural  peppermint  which 
helps  take  away  the  after  taste  of  zinc  (40, 
£1.99).  The  on-pack  recommended 
dosage  is  three  lozenges  a  day  which  will 
provide  10.5mg  of  zinc,  say  distributors 
Health  &  Diet  Food  Co  Ltd,  Seymour 
House,  79  High  Street,  Godalming, 
Surrey  GU71  AW. 

SPECIALITIES! 

the  sugar  content  should  be  taken  into 
account 

Contraindications  Oesophageal  disease 
or  dysfunction  and  intestinal  obstruction. 
Precautions  Careful  monitoring  during 
initial  stage  of  therapy  to  minimise  danger 
of  hypoglycaemia 

Side  effects  Flatulence,  some  change  of 
bowel  habit  or  nausea  may  occur  in  a  few 
patients  but  these  effects  are  usually 
transient 

Packs  Carton  of  60  sachets  (£8.56  trade) 
Supply  restrictions  Pharmacy  only 
Issued  June  1985 


CP  additions 


CP  Pharmaceuticals  have  extended  their 
range  of  generics  with  amiloride  5mg 
(100,  £7.25),  carbamazepine  tablets  BP 
lOOmg  (500,  £13.05),  200mg  (500,  £24.40) 
and  400mg  (100,  £10),  and  hydralazine 
HC1 25mg  (100,  £1.56),  and  50mg(100, 
£3.06).  CP  Pharmaceuticals  Ltd,  Red 
Willow  Road,  Wrexham  Industrial  Estate, 
Wrexham,  Clwyd  LL13  9PX. 

BRIEFS 

Vitlipid  infant  pack  size  change:  Vitlipid 
Infant  will  shortly  be  available  in  packs  of 
10x10ml  ampoules  (£15.50  basic  NHS). 
When  existing  supplies  of  the  5x1 0ml  pack 
have  been  exhausted,  only  the  10x10ml 
pack  will  be  available,  say  Kabivitrum 
Ltd,  Kabivitrum  House,  Riverside  Way, 
Uxbridge,  Middlesex  UB82YF. 

Vascardin  30mg:  From  July  1  Vascardin 
will  be  available  in  30mg  strength  tablets 
(100,  £2.70  trade).  The  tablets  will  be 
round,  white,  flat  faced,  bevelled  edged 
with  a  breakline  on  one  side  and  "30"  on 
the  other.  Each  will  contain  diluted 
isosorbide  dinitrate  eguivalent  to  30mg 
isosorbide  dinitrate.  Nicholas  Laboratories 
Ltd,  225  Bath  Road,  Slough,  Berks  SL1 
4AU. 


i  PRESCRIPTION 
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Get  ready  for  the  biggest  thing 
to  hit  women  since  Impulse. 
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Cosmetics  boom 
at  an  end? 

The  recent  boom  in  sales  of  cosmetics  and 
toiletries  looks  to  be  at  an  end,  according 
to  the  Silver  Book. 

Advance  figures  for  October- 
December  1984  suggest  real  growth  for 
the  whole  year  will  be  about  2  per  cent  — 
almost  exactly  what  it  was  for  1982. 
Figures  for  July  to  September  reveal  the 
rate  of  growth  was  slowing.  Total  sales  in 
that  period  were  4.7  per  cent  higher  than 
in  July-September  1983,  just  keeping  pace 
with  inflation. 

Sales  of  cosmetics  and  toiletries  to  the 
UK  trade  in  the  year  to  September  1984 
were  worth  £809m.  Prices  rose  by  4.8  per 
cent,  giving  real  growth  of  3.8  per  cent  — 
a  year  ago  it  was  8.6  per  cent. 

Deodorants  record  the  best  real  growth 
(11.8  per  cent)  for  the  12  months  to 
September,  followed  by  hair  preparations 
(11.3  per  cent)  and  men's  products  (8.1 
per  cent). 

Advertising  expenditure  in  the  12 
month  period  reached  £118m  —  an 
increase  of  only  5.3  per  cent  on  the 
previous  year,  says  the  report.  Hair 
preparations,  depilatories  and  men's 
products  all  had  high  spends  while 
toothpastes,  denture  products,  make-up 
and  skin  care  got  considerably  less 
support. 

All  is  not  gloom  however.  Turning  to 


the  next  twelve  months,  the  report  predicts 
a  good  year  for  business  —  a  lot  better 
than  1984-85.  Inflation  may  increase  but 
this  will  be  out-stripped  by  the  growth  in 
disposable  incomes.  Silver  Book  expects  a 
rise  of  3  per  cent  in  consumer  spending 
and  a  subsequent  lift  of  perhaps  4.5  per 
cent  in  retail  sales.  Silver  Book  —  a  review 
of  the  cosmetic  and  toiletry  preparations 
market  September  1984,  John  Hogston 
Associates  Ltd,  23  Golden  Square, 
London  Wl. 


Healthy  backing 
for  Natrena 

Bayer  UK  are  backing  Natrena  Calorie 
Free  Sweeteners  with  an  advertising  and 
promotional  campaign  worth  over  £lm. 

The  campaign  will  be  run  in  the 
women's  Press  and  specialised  slimming 
magazines  from  June  until  October,  and 
will  emphasise  health  and  sporting 
themes,  using  models  wearing  sportswear 
in  the  Natrena  brand  colours  of  blue  and 
orange. 

The  advertising  adapts  two  previously 
used  European  advertisements  to  the 
British  market. 

Below-the-line  support  is  planned  to 
coincide  with  the  Press  advertising, 
including  point  of  sale  material  and 
consumer  sales  promotion  activity.  Bayer 
UK  Ltd,  Consumer  Products  Division, 
Bayer  House,  Newbury,  Berks  RG 13 1JA. 


David  Nelson,  managing  director  of  Care  Laboratories,  seems  to  have  his  hands  full  with 
this  little  lot  —  the  six  finalists  in  the  Parents  Magazine/Savlon  "Smile  of  the  year" 
competition.  There  were  over  6,000  entries  and  Mr  Nelson  was  in  the  studios  of  TV-am 
recently  for  the  announcement  of  the  winning  smile.  The  first  prize  of  £1,500  went  to  the 
mother  of  David  Nuttall,  aged  3Yz,  from  Preston,  pictured  third  from  the  right  showing  the 
winning  smile 


1176 


Stamping  in  with 
postage  offer 

Duracell  users  will  be  able  to  claim  £1 
worth  of  free  postage  stamps  plus  a  Royal 
Mail  postal  vellum  writing  pad  worth  £0.85 
in  return  for  three  proofs  of  purchase  from 
Duracell's  main  battery  sizes. 

Consumers  claim  by  submitting  the 
promotion  leaflet  and  proofs  of  purchase, 
either  to  the  address  on  the  leaflet  or 
directly  across  a  Post  Office  counter. 

The  promotion  will  be  supported  by 
point-of-sale  leaflets  and  in  the  1560  main 
branch  Post  Offices  around  the  country.  In 
addition,  500  Post  Offices  will  show  a 
commercial  every  15  minutes  on  their  in- 
house  QTV  systems.  The  promotion  will 
run  in-store  from  the  end  of  June  to  August 
30.  Duracell  (UK),  GatwickRoad, 
Crawley,  Sussex. 

Altacite  on  TV 

Altacite  plus  is  to  be  on  television  from  the 
end  of  this  month.  Advertisements  are  to 
appear  in  HTV,  Central  and  Anglia 
regions,  say  Roussel  Laboratories. 

Response  to  the  recent  Press  campaign 
for  the  product  has  been  very  good,  says 
the  company,  with  more  than  300  readers 
writing  in  for  more  information.  And  some 
60  pharmacists  were  curious  about  the 
teaser  advertisement  which  did  not 
mention  the  product  by  name.  Roussel 
Laboratories  Ltd,  Broadwater  Park, 
Uxbridge,  Middlesex  UB9  5HP. 


Farley's  party 

Farley's  rusks  are  organising  a  party  for 
children  in  Battersea  Park  from  2pm  to 
6pm  on  Sunday,  June  16.  The  event  will 
include  a  custom-made  40ft  trailer  called 
the  "Farley  fun  truck"  and  sports  activities 
such  as  a  "Rusk  and  spoon  race". 
Admission  is  free.  Farley  Health  Products 
Ltd,  TorrLane,  Plymouth  PL3  SUA. 


Pot  for  perfume 

Two  of  the  world's  top  snooker  players  will 
be  on  the  road  soon  promoting  Goya's 
Matchroom  range  of  men's  toiletries. 

On  June  11,  Terry  Griffiths  will  be  at 
the  Glasgow  Perfumery  Exhibition  at  the 
Ingram  Hotel,  and  world  champion 
Dennis  Taylor  will  be  at  the  Manchester 
Perfumery  Show  at  the  Piccadilly  Hotel  on 
June  17.  Rigease  Ltd,  PO  Box 27, 
Brentford,  Middlesex . 
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Introducing  Lynx,  the  biggest 
thing  to  happen  in  the  massive 
deodorant  market  since  Elida 
launched  Impulse  for  women. 

Now  Lynx,  the  first  male 
bodyspray  deodorant  launched 
in  the  U.K.,  is  set  to  be  every  bit 
as  successful  as  Impulse. 

Each  of  the  three  masculine 
Lynx  fragrances  makes  men 
more  appealing  to  women  and 
provides  them  with  the  re- 
assurance of  effective  all-over 
deodorant  protection. 

The  powerful  can  profile 
guarantees  Lynx  a  strong  shelf 
presence  too,  while  the  £1.49 
price  assures  it  market  muscle. 

We're  spending  a  solid  S2m 
on  national  TV  to  make  certain 
more  men  use  more  deodorant 
more  often  and  in  more  places 
with  Lynx! 

So  make  sure  you've  got  your- 
self covered.  Stock  all  three  for  the 
biggest  thing  to  happen  to  your 
profits  all  year! 


I  ROM  THE  BIGGEST  NAME  IN  TOILETRIES.  ELIDA  GIBBS 


IRST  CHOICE 
IN  MIGRAINE  CONTROL 


NON-ERGOT  AMINE 


Counter  prescribe  with  confidence  for  your  patients 

□  use  Mi     ale      Two  pjj^  Migraleve  should  be  taken  immediately  an  attack  is  suspected.  If  after  four 
hours  the  migraine  has  developed  or  persisted,  two  Yellow  Migraleve  should  be  taken.  The  'Yellow'  dosage  may 

be  repeated  at  four-hourly  intervals  if  necessary. 


Another  guaranteed  product  from  International  Laboratories  Limited  Wilsom  Road  Alton  Hants  GU34  2TJ 


COUNTERPOINTS 


Italian  make-up 
comes  to  UK 

Guaber  Spa  of  Bologna,  Italy  have 
appointed  Network  Management 
distributors,  in  the  UK  and  Ireland,  for 
Antica  Erboristeria,  a  complete  range  of 
natural-based  products  for  the  body,  face 
and  hair.  There  is  to  be  £300,000  of 
advertising  and  promotional  support. 

Launched  in  Italy  in  1979,  Network  say 
the  competitively  priced  range  has 
achieved  a  major  share  in  the  skincare  and 
haircare  market.  There  are  six  shampoo 
variants  (250ml,  £1.45),  hop,  ginseng, 
camomile,  anrica,  nettle  and  lime  tree  and 
two  conditioners,  (250ml,  £1.75)  sage  and 
wheatgerm.  Foam  bath  comes  in  five 
natural  variants,  rosemary,  oak  and 
juniper,  lemon  balm,  ginseng  and 
mountain  pine  (250ml,  £1.95).  There  is 
also  a  foot  balm  (150ml,  £1.65),  a  neutral 
soap  (£1.25),  and  toothpaste  (£1.35)  all 
based  on  herbs,  as  well  as  a  toothbrush 


(£1.20).  Shampoo,  conditioner  and  foam 
bath  are  all  packed  in  brown  glass  bottles. 

The  skin  care  range  comprises  a 
cleansing  milk  (250ml,  £2.95)  with  extract 
of  mallow,  skin  tonic  with  lime  (250ml, 
£2.95)  rose  water  (250ml,  £1.95)  and  a 
hand  and  body  lotion  with  honey  and  aloe 
extracts  (300ml,  £2.75).  There  are  two 
liquid  soaps,  one  with  aloe,  the  other  with 
jojoba  (300ml,  £2.75)  as  well  as  a 
calendula  based  day  cream  (75ml,  £8.95) 
and  night  cream.  A  honey  and  mallow 
hand  cream  and  honey  and  royal  jelly  face 
mask  (£3.95)  complete  the  range. 

National  advertising  in  the  women's 
Press  will  use  Honey,  Options,  Woman 's 
Journal,  Cosmopolitan  and  Company  with 
1  million  trial  sachets  distributed  within 
them.  For  the  point  of  sale  250,000  50ml 
trial  size  shampoo  displays  (24s,  £0.45)  are 
available  for  sale  to  the  pharmacies  and 
department  stores  who  will  distribute  the 
range.  Also  available  are  shelf  organisers, 
window  displays  and  counter  and  floor 
stands  in  a  natural  wood  look. 

Network  view  the  shampoo  market, 
above  £1  especially,  as  offering  good 


growth  prospects.  "Antica  Erboristeria 
offers  the  consumer  a  thoroughly  natural- 
based  range  of  products,  not  tested  on 
animals,  at  affordable  prices." 

The  company  has  gained  the 
distribution  of  Hawaiian  Tropic, 
Gianfranco  Ferre,  Shades  International 
and  Long  Bronze  since  it  was  set  up  last 
October.  Network  Management  Ltd,  3 
Union  Court,  9  Sheen  Road,  Richmond, 
Surrey  TW9  IAD. 

Maxiiiber  tablets  (100,  £1.65)  contain  97 
per  cent  natural  fibre,  made  up  of  a 
balanced  combination  of  the  four  essential 
fibres  say  Health  Factor  Ltd,  Elizabethan 
Way,  Lutterworth,  Leicestershire. 


Meet  the  men  from  matchrooM 


9th  JUNE  -  12th  JUNE 

come  and  meei 


GOYA  MATCHROOM 
range  of  mens  toiletries 
on  the  Goya  stand  in  the 

Miller  Room  at  the  

Ingram  Hotel  on  Tuesday 
11th  June,  1985 


17th  JUNE  -  19th  JUNE  

come  and  meet 

DENNIS  TAYLOR 

promoting  the 

GOYA  MATCHROOM 
range  of  mens  toiletries 
on  the  Goya  stand  in  the 

Peacock  Suite  at  the  

Piccadilly  Hotel  on  Monday 
r/thjun^  — j— 


qo>MATCHROOM 

AFTER  SHAVE  FOR  MEN  WHO  PLAY  TO  WIN 
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s  a  relief  to  know  that  you  can 
ommend  Dentinox  Colic  Drops 


Dentinox  Colic  Drops: 

Gently  and  safely 
relieves  babies'  wind 
and  griping  pains. 


IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII 

mwmrn 

Infant 

©§lli€ 

drops 

.  .  ■  . 

Infant 

drops 

iiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiii 

Dendron  Ltd.,  94  Rickmansworth  Road,  Watford,  Herts  WD)  7JJ.  Tel:  (0923)  29251.  Telex:  935610. 


!  COUNTERPOINTS 


Tcb  hair  range 
moves  ahead 

Alberto-Culver  have  introduced  a  range 
of  shampoos  and  conditioners  to  the  tcb 
black  hair  range. 

New  products  include  shampoos 
(£1.39  to  £2.35)  and  conditioners  (£1.55  to 
£2.59)  for  dry,  brittle  hair  with  natural 
balsam  and  protein,  for  permed  hair  with 
natural  jojoba  and  aloe  vera,  for  relaxed 
hair  with  natural  henna  and  indigo  and  a 
shampoo  and  hot  conditioner  (£1 . 55)  to 
help  clear  and  prevent  dandruff. 

All  products  are  available  in  200ml 
and  400ml  bottles  except  for  the  hot  anti- 
dandruff  treatment  which  comes  in  three 
15ml  tube  packs. 

A  national  poster  campaign  will  be 
supporting  the  new  range  from  August 
through  to  the  end  of  the  year.  The 
products  which  have  been  repackaged  in 
a  dark  brown  livery  join  the  existing 
styling  mousse  product.  Alberto-Culver 
Co,  Houndsmill  Industrial  Estate,  Tellord 
Road,  Basingstoke,  Hants  RG21 2YZ. 


Sweeteners . . . 


Hermesetas  are  mounting  their  biggest 
ever  on-pack  promotion  this  Summer,  a 
consumer  competition  in  which  over 
£50,000  in  cash  prizes  can  be  won. 

Specially  designed  blister  packs  for  all 
three  sizes  will  be  available  during  June 
and  into  July  while  stocks  last.  Entrants 
must  list  six  foods  in  order  of  calorific 
value  and  then  complete  a  tie-breaker. 
The  competition  will  be  supported  by 
national  advertising  in  June  and  July  in  the 
Sunday  Mirror,  The  Mirror,  Daily 
Express,  Family  Circle  and  Reader's 
Digest.  Crookes  Products  Ltd,  PO  Box  94, 
1  Thane  Road  West,  Nottingham  NG2  3AA 


Lilia- White  Ltd  are  offering  a  free  cotton 
towel  holder  on  Dr  Whites  looped  towels 
during  June  and  July  as  part  of  a  special 
promotion.  The  company  is  also  carrying 
money  off  coupons  worth  15p  and  25p  in 
return  for  3  proofs  of  purchase  from  the 
promotional  packs.  Lilia-White  Ltd,  Alum 
Rock  Road,  Birmingham  B8  3DZ 


Nivea  link-up 

Smith  &  Nephew  Ltd  are  encouraging  trial 
of  their  Nivea  extra  light  lotion  in  a  link 
promotion  with  Alberto-Culver.  35ml 
bottles  of  extra  light  are  being  banded  to 
Alberto  Balsam  Conditioner  and  in  return 
Smith  &  Nephew  are  banding  30ml  bottles 
of  Alberto  Natural  Silk  shampoo  or 
conditioner  to  Nivea  lotion. 

The  extra  light  lotion  is  available  in 
three  sizes:  200ml  (£1.64),  125ml  (£1.17) 
and  a  trial  size  of  35ml  (£0.25).  A  £500,000 
advertising  campaign  is  being  run 
nationally  in  the  women's  Press. 

New  display  units  are  available  for  the 
whole  of  the  Nivea  lotions  range,  which 
has  now  been  repackaged  in  white,  light 
blue  and  dark  blue.  The  units  feature 
gravity  fed  shoots  for  cream  and  space  for 
all  lotion  variants.  Smith  &  Nephew  Ltd, 
Consumer  Products,  POBox81,  Hessle 
Road,  Hull  HU32BN. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 

U  Ulster 

STV  Scotland 

B  Border 

G  Granada 

Central 

CCenlral 

AAnglia 

Y  Yorkshire 

CTV  Channel  Islands 

TSW  South  Wesl 

HTV  Wales  &  Wesl 

LWT  London  Weekend 

TTV  Thames  Televi 

ion    TVS  South 

C4  Channel  4 

Bl  TV-am 

TTTyneTees 

Aller-eze: 
Anadin: 

Babyliss  Epilmatic: 
Bran  Slim: 


All  except  TTV, Bt 
G,C,C4 
G,Y,C,C4 
TTV 


Braun  independent  curling  brush  and 
tongs:  All  except  TSW 

Braun  Men's  shaver:  All  areas 

Bristol  Myers' Mum:  All  areas 

Calgon:  A.TVS.TTV 


Farley's  rusks:  All  areas 

Haymine: 

STV,BTV,C,A,HTV,TSW,TT,Bt,C4(A,C,TT) 
Kleenex  facial  tissues: 

GTV,U,STV,BTV,A,TVS,LWT,TT,C4 
Lady  Grecian:  All  except  CTV, TTV, BT 

Linco  Beer  shampoo:  All  areas 

Mennen  Speedstick:  All  areas 

Migralift:  Y,C4 
Odor  Eaters:  U,C,Y,G 
Optrex:  All  areas 

Ponds  cream  &  cocoa  butter: 

GTV,STV,C,A,TVS,LWT,C4 
Sensodyne  toothpaste:  All  areas 

Vaseline  petroleum  jelly:  Bt 
Wisdom  toothbrushes:  All  areas 

Wrigley's  Freedent  gum:  HTV 
Yardley  stayfast  lipstick:         All  except  TTV 


Battery  sales 
leak  away 

Chemists  saw  their  volume  share  of  the 
battery  market  fall  by  8  per  cent  in  1983, 
although  a  shift  to  more  expensive  alkaline 
products  allowed  pharmacy  to  hold  its  own 
in  value  terms. 

The  value  of  the  market  across  all 
outlets  seems  to  have  reached  a  plateau. 
Duracell's  figures  suggest  unit  sales  will 
reach  460  million  for  1985  as  a  whole,  with 
a  sterling  value  of  some  £200m. 

The  chemist  and  drug  store  sector  saw 
24  per  cent  value  increase  in  1983.  The 
multiples  have  benefited  from  placing 
batteries  as  a  "weekly  shop"  item,  but 
independents  —  particularly  pharmacies 
—  are  fighting  back  on  emergency  and 
impulse  purchase.  Duracell  (UK), 
Gatwick  Road,  Crawley,  Sussex. 

Canaries  trip 
from  Swain 

Photographic  wholesalers  E.E.  Swain  are 
offering  their  customers  the  chance  to  win 
a  week's  holiday  in  the  Canaries. 

To  qualify,  retailers  must  buy  100  rolls 
of  Kodak  film  from  the  company,  in  any 
mix  they  choose.  They  then  have  to  answer 
five  questions  and  complete  a  tie-breaker. 

There  are  ten  holidays  on  offer,  which 
can  be  taken  anytime  in  1986.  E.E.  Swain 
Ltd,  Easyland  House,  Westgate, 
Hunstanton,  Norfolk  PE36  SEW. 


Agfa  prizes  to  be 
snapped  up 


Agfa  have  a  photographic  competition  for 
retailers  stocking  their  films. 

The  best  1,000  pictures  on  the 
company's  XR200  or  CT100  film 
illustrating  their  current  "natural  colours 
slogan"  will  win  prizes  ranging  from  free 
film  to  adventure  holiday  kits  offering  an 
inflatable  canoe,  two-person  tent, 
rucksack,  sleeping  bags  and 
groundsheets.  The  competition  is  being 
run  throughout  Europe.  Agfa-Gevaert 
Ltd,  Great  West  Road,  Brentford, 
Middlesex. 


The  brush  and  comb  set  introduced  by 
Jerome  Russell  and  distributed  through 
Thomas  Christy  Ltd  {C&D  last  week, 
pi  125)  is  also  available  from  Mr  David 
Hart,  2  Cottis  Court,  St  Johns  Road, 
Epping,  Essex. 
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^d(xl°r     CONFIRM  FWctor 


-.   /  ■  Simple 
-"W"'\  Reliable 
Accurate 


Women  don't  always  feci  the  same  about  pregnancy 
testing. Which  is  why  Chctan  >  otter  them  mt  ire  than  one  test. 

Firstly  Predictor,  the  most  sensitive  <  >t  tests,  relied  on  by 
thousands  ot  women  over  the  last  ten  years. 

I  hen  there's  Predictor  Colour,  a  brand  new  taster  test 
tor  today's  woman,  which  gives  an  accurate  result  in  just  30 
minutes  using  a  simple  c<  >1<  >ur  change. 

And  finally  Confirm, a  reassuring  double  test  tor  women 
who  prefer  to  be  extra  sure  ot  the  result. 

Between  them, they  provide  the  right  kindof  pregnancy 
test  tor  every  kinctot  woman. 

Because  there  may  only  be  one  story,  but  there's  more 
than  one  way  ot  telling  it. 

CHEFAKO  DIAGNOSTIC  CARE 


COUNTERPOINTS 


mi 


Colourful 
Carnations 


The  new  look  for  Carnation's  com  cap 
packaging  introduced  last  year  is 
extended  this  month  to  cover  the  other 
four  items  in  the  range  which  feature 
product  improvements:  Carnation  corn 
rings,  bunion  rings,  chiropody  felt  and 
callous  caps. 

All  now  carry  the  bright  green  and  red 
chevron  and  carnation  design.  Packs  for 
bunion  rings,  corn  rings  and  chiropody 


felt,  have  been  designed  for  hanging 
displays.  In  each  case,  products  are 
mounted  on  labelled  cards  with  infractions 
for  use  printed  on  the  back. 

Carnation  callous  caps  are  packed  in 
similar  wallets  to  the  corn  caps.  Each 
wallet  holds  two  callous  plasters  and 
carries  full  instructions  for  use  including 
warnings  for  diabetics  and  children. 
Outer  cartons,  holding  fifteen  wallets, 
convert  into  counter  top  dispensers. 

Com  caps  and  callous  caps  are  now 
produced  with  stretch  plaster  ensuring 
"easier  and  more  comfortable  application" 
say  Cuxson  Gerrard.  And  a  new  oval 
shaped  com  ring  replaces  the  traditional 
round  type. 

Carnation  com  caps  are  currently 
being  promoted  via  black  and  white 
advertisements  in  17  national  publications 
including  two  Sunday  newspapers,  the 
popular  women's  weeklies  and  monthly 
Press  such  as  Woman,  Woman's  Own  and 
Woman 's  Weekly,  and  specialist 
retirement  magazines. 


"Spring  Into  Step",  Carnation's 
consumer  information  leaflet  is  now  in  its 
third  reprint.  Available  to  consumers 
direct  from  Cuxson  Gerrard,  it  is  currently 
also  being  offered  to  health  centres 
throughout  the  UK.  Cuxson  Gerrard  &  Co 
(Dressings)  Ltd,  Oldbury,  Warley,  West 
Midlands  B693BB. 


Hot  product 


With  Summer  just  around  the  comer, 
Care  Laboratories  are  introducing  a  new 
merchandiser  for  Savlon  cream  and 
Savlon  Dry. 

Headed  "Sunburn,  bites,  stings,  cuts 
and  grazes"  the  merchandiser  holds  two 
sizes  of  Savlon  cream  —  12  60g  tubes  and 
24  30g  tubes)  and  six  cans  of  Savlon  Dry. 

The  display  will  back  up  consumer 
advertising  running  from  May  through  to 
the  end  of  September  say  Care 
Laboratories  Ltd ,  Lindow  House,  Beech 
Lane,  Wilmslow,  Cheshire. 
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 SEVEN  SEAS  ANNOUNCE  

ANOTHER  NATIONWIDE  LAUNCH 


n. 


-P-cificallyformulatec 
for  the  days 


menstruation 


BEFORE  YOUR  NEXT  PERIOD 
YOU  H/B/E  A  CHOICE 


Femin-9  is  a  special  supplement  that  has 
been  carefully  formulated  with  you  in  mind. 

Created  specifically  for  you  to  take  on  those 
nine  days  just  before  and  during  your  period, 
each  easy-to-swallow  capsule  contains  a  unique 
combination  of  nine  important  ingredients. 

Like  particular  B  Vitamins,  Vitamin  C 
and  Iron. 

So  take  good  care  of  yourself  with  Femin-9 
from  Seven  Seas. 

Seven  Seas  Health  Care  are  launching  Femin-9 
nationwide  in  June.  The  campaign  will  appear  across 
the  leading  womens  magazines.  So  stock  up  now. 


r  For  more  information  about  Femin-9  from  Seven  Seas  see 
I     back  of  pack  or  return  this  coupon  to:  The  Nutritional 
'      Consultant,  Seven  Seas  Health  Care  Limited,  FREEPOST, 
I     Hull,  HU9  1BR. 

Name:  

I  Address:  


 Postcode:  

take  good  care  of  yourself 
With  Seven  Seas. 


Contact  Terry  Simpson  at  Seven  Seas  Health  Care  Ltd, 
Marfleet,  Hull  HU9  5NJ. 
Telephone:  (0482)  75234. 


'Realpolitik'  -  or  PSNC's 
sins  of  omission  

in  out  work"'  ol  "realpolitik".  whni  me  we  to  make  o!  the  new 
contract  proposals?  The  answer  must  depend  to  a  large  extent 
upon  the  standard  we  measure  them  against.  Not  the  Pharmacists 
Charter,  surely,  for  this  is  an  ultimate  goal.  The  only  measure  we 
can  use  is  the  rather  nebulous  one  of  what  we  think  PSNC  could 
reasonably  achieve  given  the  prevailing  economic  and  political 
climate.  On  this  basis,  the  new  proposals  are  by  and  large  very 
welcome,  so  far  as  they  go.  A  West  Country  pharmacist  muses  on 
this  important  proviso. 


The  main  difficulty  with  the  new  proposals  is 
that  they  are  not  really  what  they  seem  at  first 
to  be.  There  is  a  wealth  of  detail  and  tables, 
and  it  all  looks  very  involved,  whereas  in  fact 
the  proposals  are  rather  bald  in  many 
respects.  They  are  as  remarkable  for  what  is 
left  unsaid  as  much  as  for  what  is  specified. 

As  the  undoubted  star  turn,  we  have  the 
proposal  for  contract  limitation.  We  also 
have  a  much  overdue  beefing-up  of  the 
Essential  Small  Pharmacies  Scheme,  and  an 


increased  sliding  fee,  accompanied  by  a 
(lowered)  flat  rate  on-cost.  We  have  lost  the 
BPA  and  we  retain  discounting,  on  a  much 
more  closely  monitored  basis.  And  in  terms 
of  hard  and  fast  computable  results,  that  is 
about  it. 

Whatever  happened  to  the  second 
pharmacist  allowance?  It  fits  in  naturally 
enough  with  the  intention  to  reduce  the 
number  of  pharmacies,  without  necessarily 
reducing   the   number   of  pharmacists 


engaged  in  providing  the  contractor 
service.  So  long  as  we  all  receive  a  share  ol 
it,  regardless  of  the  number  of  pharmacists 
employed  in  any  establishment  —  as  we  do 
at  present,  buried  in  the  fee  as  a  result  of 
labour-cost  surveys  and  averaging  —  then 
there  will  be  little  incentive  to  employ  further 
pharmacists  and  develop  a  full  and  proper 
professional  service. 

The  present  method  is  indeed  a  positive 
disincentive,  and  we  shall  continue  to  see 
the  idiocy  of  one  pharmacist  being 
responsible  for  1,000  +  scripts  a  week.  The 
DHSS  loves  it,  of  course,  everything  pared 
down  to  quickest  throughput  for  minimum 
cost,  and  never  mind  the  frills. 

Loss  of  BPA  regrettable 

It  is  also  regrettable  that  we  have  lost  BPA 
and  never  achieved  the  Initial  Practice 
Allowance.  There  may  be  logic  in  PSNC's 
rationalisation  that  neither  are  necessary 
now  we  have  limitations  of  entry  by  other 
means.  It  is,  all  the  same,  a  retrograde  step 
to  return  to  a  system  where  all  payments  are 
directly  related  to  dispensing  volume.  The 
very  narrowness  of  this  as  a  measure  of 
overall  pharmaceutical  activity  places 
severe  limitations  upon  future  development 
of  the  service. 


I INPARAIJ  Fl 


Wyeth  are  now  making  available  the  following 
major  products  from  their  range  as  generics: 

*  Lorazepam  tablets  1mg  &  2.5mg 

*  Oxazepam  tablets  B.R  10mg  &  15mg 

*  Temazepam  capsules  10mg  &  2Qrmg 

*  Aluminium  Hydroxide  Mixture  B.P.  2  litre 

Wyeth  Lorazepam,  Wyeth  Oxazepam  and 
Wyeth  Temazepam  are  available  at  12%  off  Drug 
Tariff  prices  bringing  maximum  benefit  to  you 
without  HD  endorsement. 

Aluminium  Hydroxide  Mixture  B.R  is  available 
at  7.5%  off  Tariff. 


Aluminium  .  { 


urn  <9mg 


mm* 


.Wyethf 


Most  tantalising  —  and  probably  most 
controversial  —  are  the  points  still  to  be 
decided,  or  merely  announced  in  principle 
and  left  hanging  in  the  air.  Both  sides 
continue  to  agree  to  differ  on  profit  —  but 
then,  when  did  they  not?  Of  equal  concern 
is  the  ominous  view  of  the  DHSS  that  PSNC's 
proposals  for  a  certain  amount  of 
individualisation  "are,  at  best,  premature". 
The  reason  they  give  is  that  there  is  no 
consensus  on,  or  agreed  definition  of,  the 
standards  to  be  applied. 

This  does  not  sit  well,  in  some  respects, 
with  those  parts  of  the  new  proposals  which 
state  categorically  that  standards  of 
pharmacy  practice  will  be  included  in  the 
Terms  of  Service.  There  must  be  a  certain 
area  of  overlap  here,  sufficient  perhaps  for 
further  talks  on  individualisation  to  continue 
with  as  soon  as  possible.  And  besides,  it  is 
long  overdue  for  practice  standards  to  be 
included  within  the  Terms  of  Service.  But 
there  is  not  the  slightest  indication  of  what 
they  will  be,  and  of  how  they  will  be 
monitored  and,  if  necessary,  enforced. 

We  can  only  hope  that  such  (not 
unimportant)  details  will  not  be  long  in 
coming,  and  that  there  will  be  adequate  time 
allowed  for  their  full  debate  within  the 
profession  before  they  are  made  mandatory. 

The  largest  grey  area  in  the  new 


proposals  is  the  precise  basis  on  which  FPCs 
will  decide  if  a  new  contract  application  is 
"necessary  and  desirable".  This  point  has 
clearly  stuck  solidly  in  the  throat  of  the 
Company  Chemists  Association,  and  in  all 
fairness  their  concern  is  not  without 
foundation. 

It  is  impossible  to  believe  there  will  not 
be  central  guidelines  issued  to  FPCs  to  assist 
them  in  their  deliberations,  and  it  is 
absolutely  essential  that  all  small  print  detail 
is  made  available  again,  as  soon  as  possible, 
for  the  widest  debate  within  the  profession. 
One  cannot  really  quibble  with  the  principle 
of  contract  limitations  —  but  one  does  wish 
to  ensure  that  the  practical  realities  will  be 
fair,  honourable  and  workable. 

Knock-on  difficulties 

Without  doubt,  these  proposals  will  have 
some  fundamental  effects  in  the  medium 
term,  most  notable  the  enhancement  of 
goodwill  values  for  existing  pharmacies, 
regardless  of  the  quality  of  service  offered  at 
present.  This  will  create  knock-on  difficulties 
for  aspiring  new  contractors,  for  whom  life 
can  already  be  difficult  enough.  The 
problems  here  may  be  very  real  and  at  the 
least  will  add  yet  more  impetus  to  the 
corporatising  of  the  pharmaceutical  service 


supported  by  a  salaried  body  of  pharmacist 
employees.  As  long  as  commercial  interest 
rates  stay  at  their  present  levels,  this  area 
needs  very  careful  consideration  and  not  just 
pious  hp-service.  Both  Xrayser  and  the  RPA 
have  announced  not  dissimilar  ideas  which 
would  form  a  good  starting  point  for  some 
much-needed  action. 

Work  still  to  be  done 

Sheen's  cartoon  on  p'1058  of  C&D  struck  a 
clear  chord.  We  who  are  but  warnors  for  the 
working  day  may  well  be  inclined  to  wonder 
what  all  the  fuss  is  about.  PSNC  and  the 
DHSS  have  together  pulled  off  a  major 
achievement,  without  doubt,  in  that  they 
have  turned  our  relationship  down  a  brand 
new  road. 

We  can  only  hope  that  it  does  not  prove 
to  be  a  cul-de-sac.  But  the  change  of 
scenery  ahead  should  not  be  allowed  to 
obscure  the  fact  that  a  great  deal  of  work 
(and  fighting)  still  needs  to  be  done. 

Given  PSNC's  recent  record  of 
achievement,  we  can  be  reasonably 
coniident  that  they  will  make  a  fair  job  of  that 
work  yet  remaining  —  so  long  as  we  are 
ready  to  stand  behind  them,  both  for  support 
and  to  give  them  the  occasional  prod  with  a 
toasting  fork. 


D  QUALITY.. 


. . .  made  in  Britain  by  Wyeth 

Wyeth's  reputation  for  quality  and  consis- 
tency has  always  been  second  to  none.  You  thus 
have  the  reassurance  that  the  products  you 
dispense  conform  to  the  highest  standards, 
having  been  made  in  Britain  in  strict  conformity 
with  good  manufacturing  practice. 

. . .  the  backing  of  the  product  originator 

Over  the  years  Wyeth  have  invested  millions 
of  pounds  into  research  in  the  UK-research 
which  led  to  the  introduction  of  valuable 
products  such  as  Ativan*Normison*  Serenid-D* 
and  Aludrox*  No  one  knows  more  about  these 
products  than  Wyeth,  and  this  knowledge  is  at 
your  disposal  when  you  dispense  Wyeth 
generics. 

...  for  a  high  degree  of  patient  acceptance. 

Prior  to  the  'limited  list'  Wyeth  benzodiaze- 
pines enjoyed  widespread  usage.  Wyeth 
Lorazepam,  Wyeth  Temazepam  and  Wyeth 


Oxazepam  have  retained  the  distinctive  shape, 
size  and  colour  of  their  original  branded  equiva- 
lents, Ativanf  Normison*  and  Serenid-D*Thus, 
when  you  dispense  Wyeth  generics  you  are 
ensuring  patients  receive  the  identical  products 
they've  received  in  the  past  and  you  avoid 
giving  them  cause  for  concern. 

Wyeth  Laboratories, 

John  Wyeth  &  Brother  Ltd, 

Taplow,  Maidenhead,  Berks.  SL6  OPH. 

To  enquire  about  Wyeth  Generics  ring: 
WYETH  "HOTLINE"  06286  4377  Ext.  4345. 

WYETH 


GENERICS 


'Trade  Marks 


PERSONAL  OPINION 


Underwoods  say  the  price 
is  too  high  for  pharmacy 


Does  the  Pharmaceutical  Services 
Negotiating  Committee  fully 
comprehend  what  price  will  be  paid 
for  the  so-called  benefits  of  the  new 
contract?  Has  PSNC,  together  with  the  other 
bodies  associated  in  the  negotiations,  really 
considered  the  ramifications  of  the  one 
major  change  in  policy,  that  is,  the  control  of 
the  number  of  pharmacies  in  an  area.  Has  it 
looked  at  the  long  term  consequences  for 
our  profession  and  for  the  public? 

The  PSNC  is  composed  of 
representatives  of  four  organisations.  The 
Local  Pharmaceutical  Committees  are  by  far 
the  largest,  with  15  representatives;  the 
National  Pharmaceutical  Association,  five 
representatives;  the  Company  Chemists 
Association,  four  representatives  and  the 
Co-operatative  Chemists  Association,  with 
one  representative.  All  these,  together  with 
every  student  pharmacist,  and  particularly 
every  pharmacist  in  retail  work,  should 
consider  the  proposals  very  carefully.  In  our 
view,  those  who  think  they  are  going  to 
benefit  most  will,  at  the  end  of  the  day,  suffer 
severely  from  this  sudden  act  of  folly.  What 
will  be  the  likely  effect  on  the  newly 
qualified,  the  independent  pharmacy,  the 
number  of  pharmacies  and  the  public? 

The  newly  qualified 

Inexperienced  in  business  matters,  unused 
to  negotiating  for  premises,  inexpert  in 
building  and  planning  requirements,  the 
newly  qualified,  even  if  he  overcomes  these 
insignificant  hurdles,  will  not  be  certain  to 
obtain  the  consent  of  a  small  group  of  seven 
associated  persons,  to  practise  his  chosen 
profession.  Which  of  these  matters  does  he 
attent  to  first?  The  lease  negotiation  (only  to 
find  that  he  is  then  not  approved)  or  the 
application  to  the  FPC  committee  (only  to 
realise  that  he  has  lost  the  lease).  Will  any 
planning  authority  oblige  with  a  speedy  or 
concurrent  decision?  When,  between  all 
these  interdependent  matters,  can  he  plan 
for  his  building  contractor  to  start  work? 

These  proposals  are  a  tragedy  for  the 
newly  qualified,  indeed  for  anyone  wishing 
to  open  a  new  pharmacy.  Should  he  wish  to 
buy  a  pharmacy  he  will  have  discovered  the 
most  immediate  result  of  the  proposal  will  be 
that  existing  businesses  will  have  attracted  a 
significant  premium  value,  several  tens  of 
thousands  of  pounds  perhaps,  because  of 
the  suppresion  of  numbers.  Is  this  a  fair 
climate  for  the  newly  qualified  to  enter? 


On  the  face  of  it,  the  newly 
negotiated  NHS  contract  with 
the  Minister  of  Health  appears 
to  be  as  satisfactory  as  one 
might  (expect  from  our 
negotiators.  Leapfrogging 
should  be  inhibited, 
community  pharmacy  will  be 
protected,  essential  rural 
pharmacy  supported  and 
remuneration  increased.  What 
i!  oil -  could  we  ask  for?  Brian 
Kernel,  chairman  and 
managing  director  ol 
Underwoods  and  founder  Barry 
Woolf  state  their  views. 

The  independent  pharmacy 

Attractive  as  it  may  be  for  an  independent  to 
have  a  sudden  windiall  boost  to  his  goodwill 
value,  only  if  he  wants  to  leave  the  profession 
will  he  be  able  to  realise  the  increase  and 
benefit.  Similarly,  the  purchase  of  another 
pharmacy  will  be  more  expensive.  In  the 
medium  and  long  term,  independents  will 
fall  prey  to  the  large  and  aggressive 
multiples.  The  number  of  independent 
proprietor  pharmacies  will  be  reduced.  This 
will  in  turn  discourage  students  from 
entering  the  profession,  thus  affecting  all 
pharmaceutical  services. 

Number  of  pharmacies 

The  agreement  would  encourage  the 
voluntary  closing  of  those  pharmacies 
dispensing  low  numbers  of  prescriptions. 
Up  to  1,300  pharmacies  could  close  within 
two  years. 

In  the  last  twenty  years  numbers  have 
reduced  from  15,000  to  about  11,000.  Only 
in  the  last  year  or  two  have  numbers  started 
to  increase  —  by  about  150  last  year,  a  very 
marginal  figure  itself.  Over  those  twenty 
years  the  smaller  pharmacies  have  been 
squeezed  out  of  the  High  Street  by 
supermarkets,  drug  stores,  and  the  large 
multiple  pharmacy  to  the  extent  that,  if  you 
look  at  almost  any  High  Street  today  in  any 
town  or  city,  there  will  probably  only  be  one 
pharmacy,  that  of  Boots.  The  suppression  of 
new  pharmacies  permitted  to  dispense  NHS 
prescriptions,  together  with  the  loss  of  up  to 
1,300  small  pharmacies,  will  enable  the 


supermarketeers  and  drug  store  operators  to 
expand  even  faster. 

Lack  of  the  convenience  of  a  nearby 
pharmacy  will  encourage  the  shopper  to 
buy  medicines  at  those  premises,  not  ours. 
Do  not  doubt  that  these  non-pharmacy 
outlets,  as  a  result  of  this  new  demand  upon 
them,  will  pressurise  Government  to  relax 
the  General  Sales  List.  In  our  present 
foolishness  of  considering  this  proposal,  we 
will  have  created  the  actual  conditions  to 
lose  even  more  trade,  a  sublime 
contradiction  of  our  desire  to  improve 
viability  in  the  profession.  An  extended 
General  Sales  List  will  be  another  disaster. 

It  is  obvious  that  shoppers  will  not  walk 
further  to  buy  at  a  pharmacy  when  they  can 
obtain  OTC  medicines  conveniently  at  a 
drug  store  or  a  supermarket.  More  shoppers 
buying  OTC  at  these  stores  will  encourage 
those  same  shoppers  to  buy  toiletries  and 
other  merchandise,  thus  denying  the 
pharmacy  even  more  income. 

Of  course,  Boots  will  be  able  to  compete 
and  will  get  stronger.  With  over  1,100 
pharmacies  and  represented  in  every  town 
and  shopping  centre,  the  new  constraints  on 
opening,  together  with  the  reduction  in 
competition  from  the  independent,  will  be 
almost  beneficial  to  them.  If  they  wish  to 
expand  their  business  they  will  move  into 
larger  premises  and  close  their  existing 
smaller  store  nearby. 

The  Conservative  Government  in  the 
1979  and  1983  manifestos  indicated  its  desire 
to  aid  small  businesses.  This  proposal,  which 
unfairly  suppresses  the  number  of  new 
pharmacies,  will  help  reduce  the  number  of 
small  businesses  and  only  serve  to  increase 
the  monopoly  of  Boots  who  currently  hold 
over  40  per  cent  of  the  market,  by  far  the 
largest  market  share  in  any  retail  area. 


Remuneration 


If  you  own  a  pharmacy,  other  than  a 
subsidised  rural  pharmacy,  and  dispense 
less  that  15,900  prescriptions  per  year,  your 
average  monthly  income  from  the  NHS  will 
be  reduced  from  between  £22  to  £252  per 
month.  If  you  dispense  between  15,900  and 
22,799  prescriptions  a  year  your  income  will 
be  about  the  same  as  now.  If  you  dispense 
between  27,000  and  55,000  prescriptions  a 
year,  your  average  increase  in  income  will 
be  about  £10  per  month.  The  very  best  one 
can  say  about  this  remuneration  package  is 
that   it   reflects   a   high   regard   for  a 
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GIVES  EFFECTIVE  RELIEF  FROM 
•  HAY  FEVER  •SNEEZING 


Tfour  first  choice  antihistamine 

and  at  a  price  your  customers  will  accept 

When  your  customers  need  hayfever  relief,  you  can  counter-prescribe  Aller-eze  with  confidence. 
Here  are  good  reasons  why  Aller-eze  is  an  ideal  first  choice  OTC  antihistamine: 

#  High  Performance 


Clinical  studies  of  the  active  ingredient,  clemastine, 
involving  over  10,000  patients  demonstrate  a  high  efficacy  rate 
of  85%. 

•  No  Drowsiness  for  90%  of  Users 

When  drowsiness  does  occur,  it  is  usually  mild  and  transient, 
disappearing  within  a  tew  days. 

•  Prompt,  Long  Lasting  Action 

Aller-eze  provides  fast  relief  from  hayfever  symptoms  and  its 
effect  lasts  up  to  12  hours. 

•  High  Efficacy  and  Safety  in  Children 

Specific  studies  in  children  show  an  overall  efficacy  rate  of 
91%  and  incidence  of  drowsiness  of  only  3%. 


•  Customer  Satisfaction 

Consumer  research  during  the  1984  London  test  market 
shows  product  satisfaction  for  93%  of  Aller-eze  users. 

•  Highest  Demand 

Customer  satisfaction  generated  a  high  88%  repeat  purchase 
making  Aller-eze  the  biggest  selling  OTC  antihistamine,  out- 
selling the  No.  2  hrand  by  50%. 

•  Price  Benefit 

In  this  price-sensitive  OTC  market,  Aller-eze  at£1.10  for  10 
and  £2.65  for  30  tablets,  was  found  to  be  at  the  most  acceptable 
price  levels. 

•  Television  on  all  Areas 

With  heavy  television  advertising  right  across  the  country  on 
all  14  television  stations,  your  customers  will  be  wanting  the 
effective  relief  you  can  offer  with  Aller-eze. 


Alleneze 

Your  first  choice  antihistamine 


Intercare  Produce  Ltd. 
Wok1n12h.ini,  Berk-. 


A  detailed  Pharmacist  Information  Guide  is  available  on  request 


STANDS 
FOR  PROFIT 


Lady  Jayne  have 
combined  its  innovative 
skills  of  developing  new 
products,  with  the  best  in 
point-of-sale  display  stands. 


!  Laughton  &  Sons  Ltd., 
Warstock  Road,  Birmingham. 


PERSONAL  OPINION 


Government  intent  to  keep  inflation  down. 

The  table  of  income  reported  in  Chemist 
&  Druggist,  May  25  shows  that  33.2  per  cent 
of  all  pharmacies  will  actually  receive  lower 
remuneration  in  the  future  (excluding 
subsidies  to  essential  pharmacies) .  Of  those 
remaining  the  average  increase  will  be  0.76 
per  cent  —  not  even  one  penny  in  the 
pound!  And  to  obtain  this  increase  we  are 
proposing  to  sign  away  our  right  to  open  a 
pharmacy  and  dispense  NHS  prescriptions. 

Consumer  prices 

The  unintentional,  but  fundamental  effect  of 
this  proposal,  is  to  give  birth  to  a 
Government  sponsored  cartel.  With  the  sale 
of  restricted  medicines  in  fewer  hands, 
controlled  more  and  more  by  multiples,  with 
a  lack  of  competition  as  a  result  of  newly 
gualified  professionals  being  denied  the 
right  to  compete  on  egual  terms  with  those 
already  established,  it  would  be  unique  if 
this  cartel  was  to  ignore  its  ability,  medium 
and  long  term,  to  force  up  OTC  drug  prices. 
Is  this  the  desire  of  the  Government? 

One  only  has  to  look  at  pharmacy  prices 
in  France  where  there  is  control  over  open- 
ing pharmacies,  to  understand  what  we  are 
talking  about.  Prices  there  are  ridiculously 
high  compared  to  the  United  Kingdom. 
Good  for  the  established  wealthy  pharm- 
acists, not  so  good  for  newly  qualified,  and 
very  bad  news  for  the  paying  public. 

The  mdependent  or  multiple  pharmacy, 
close  to  a  doctor's  surgery  and  without  fear 
of  competition,  is  unlikely  to  worry  overduly 
about  service,  let  alone  service  with  a  smile. 
Will  patients  have  a  long  wait  in  some 
pharmacies  because  the  assistants  or  the 
owners  do  not  have  the  stick  of  competition? 

Fair  FPC  subcommittees 

It  is  proposed  that  the  local  subcommittee  is 
composed  of  three  community  pharmacists 
together  with  three  non-pharmacists  and  an 
independent  chairman  —  all  incidentally 
appointed  by  the  same  main  FPC. 

They  will  be  required  to  consider 
whether  any  addition  to  the  list  is  "neces- 
sary" or  "desirable".  So  as  to  establish  what 
"necessary"  and  "desirable"  mean,  suitable 
guidelines  are  required.  Leaving  aside  the 
obviously  difficult  and  subjective  perception 
of  what  is  "necessary"  or  "desirable",  we 
would  like  to  know  before  signature 
precisely  what  these  guidelines  will  be. 

Will  the  FPC  subcommittee  be  obliged 
to  consider  John  Smith,  Underwoods  and  a 
Safeway  supermarket  application  in  an  even 
handed  manner?  If  so,  pray  how  so?  Will 
Dmesh  Patel  be  given  the  same  fair  hearing 
and  consideration  as  the  other  three?  Will 
these  rules  and  guidelines  be  applied  with 
the  same  consideration  to  every  application 
by  each  FPC  subcommittee  across  the 


country.  Will  this  body  of  seven  be  sensitive 
enough  to  perceive  changing  resident  and 
itinerant  populations,  or  sound  enough 
commercially  to  perceive  changing 
shopping  habits? 

A  vast  number  of  considerations  are 
often  required  to  decide  properly  the 
opening  or  otherwise  of  a  single,  medium- 
sized  or  large  pharmacy.  Our  board  of 
directors  has  a  combined  125  years  of 
experience  to  call  upon,  Boots  no  doubt  has 
more  years  and  more  experience.  Will  the 
small  FPC  group  have  such  expertise  at  their 
fingertips  to  enable  them  to  decide  fairly? 

One  would  have  to  be  very  naive  mdeed 
to  assume  that  human  nature  will  not  be 
fallible,  perhaps  occasionally  even  worse. 
The  very  idea  of  a  small  group  of  seven 
people  being  lawfully  set  up  to  decide  on 
one  man's,  one  company's,  one  group's 
future,  seems  to  us  unwholesome. 


The  advantages 


i.  Increased  remuneration  —  three  quarters 
of  a  new  penny  in  the  pound  for  some 
pharmacies  only. 

ii.  Prevention  of  leapfrogging  —  subject  to 
guidelines  of  which  we  are  yet  unaware. 

iii.  The  Government  saving  of  £4m  per 
year. 


The  disadvantages 


i .  Remuneration  increases  by  0 . 76  per  cent 
in  the  first  year  —  but  what  about  the  future 
years;  recent  history  has  shown  that  any 
advantage  we  have  received,  however 
small,  is  often  taken  back  in  the  future  and 
remuneration  reduced. 

ii.  The  number  of  pharmacies  will  decline, 
particularly  independents;  and  remaining 
independents  will  have  even  greater 
competition  from  drug  stores  and 
supermarkets. 

iii.  Boots  and  some  other  aggressive 
multiples  will  get  even  stronger,  at  the 
expense  of  all  other  pharmacies-.  The 
independent  will  disappear. 

iv.  Pharmacists  and  students  will  be 
discouraged  from  entering  into  community 
pharmacy  as  it  will  be  near  impossible  for 
them  to  buy  their  own  pharmacy. 

v.  Consumer  prices  for  OTC  drugs  will 
rise. 

vi.  Our  lives  and  our  future  will  be  tightly 
controlled  by  seven  people  only,  on  each 
FPC  subcommittee. 

vii.  Long  term  plans  to  open  new 
pharmacies  in  new  shopping  areas  will  be 
very  difficult  to  make. 

What  a  fine  mess  you  have  got  us  into, 
PSNC!  We  must  not  accept  this  new  contract. 
Improve  our  remuneration,  of  course.  Inhib- 
it leapfrogging,  of  course.  But  to  control  our 
numbers  allowed  to  have  an  NHS  contract,  is 
unfair,  un-British  and  undemocratic. 

Chemist  &  Druggist  8  June  1985 


No.  We  haven't  reformulated  Selsun 
and  Murine  as  ear  drops. 

I  he  fact  of  the  matter  is  Loth  of 
these  hrands  are  heing  advertised  on  radio  in 
the  coming  weehs. 

In  ac  1,1,1,  on  to  which,  they  will  lie 
getting  national  newspaper  support  as  part  of 
a  long  term  promotional  campaign  that's 
designed  to  ma  he  Sel  sun  an  d  M  urine  even 
more  popular  with  your  customers. 

Selsun,  the  most  widely  referred 
treatment  for  serious  dandmff  sufferers,  has 


heen  repackaged  for  increased  impact  at 
point  of  sale. 

Whilst  M  urine,  in  its  disti  nctive 
yellow  pack,  continues  to  go  from  strength 
to  strength  as  the  effective  solution  lor  sore, 
irritated  eyes. 

So  you  Know  you  can  feel  confident 
in  recommending  them.  And,  as  they  are 
both  highly  profitable  pharmacy-only 
products,  the  opportunity  we  are  creating 
for  the  chemist  trade  sounds  just  too  good 

to  miss  a  ABBOTT  LABORATORIES. 


SELSUN 


ABBOTT  LABORATORIES  LTD.,  0'  'EENBOROI  1GH,  KENT  ME1 1  SEL.  TEL 0795  663371. 


USE  I  HOUSE 
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!( '  Products  Limited,  proprietor  of  the  Trade  Marks 
MARIGOLD,  MARIGOLD  FLEUK 
.ind  the  Flower  Device,  Tel:  01  •  =>27  2377 


best  ha 

will  now 
like  a  sore 
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GLOVES 

For  soft,  young-looking  hands 
and  extra  protection 


Marigold 

JDrqfits 

/  Dorit  get  us  wrong.  The  last  thing 
your  customers  get  with  Marigold  are 
sore  hands. 

That's  why  they've  always  been  the 
housewife's  favourite  quality  glove. 

Now  as  you  can  see,  we've  totally 
revamped  the  range  and  re-designed 
the  packaging  to  better  meet  the  needs 
of  today's  woman. 

It's  cleaner,  clearer  and  altogether 
more  colourful.  Now  more  hands  than 
ever  will  be  reaching  out  for  Marigold. 

And  with  a  brand  new  advertising 
campaign  behind  Marigold,  these  new 
packs  can't  fail  to  catch  the  eye. 

So  stock-up,  display. . .  and  watch 
them  get  cleaned-up. 


d-care  glove 
tandout 
huirih 


seems  some  people  haven't  heard  of Dulcolax. 


But  they  will,  they  will. 


T 


he  best  known  laxatives  tend  to  be  the  campaign  to  tell  sufferers  about  this  thoroughly 
older  ones.  With  the joke  about  sadden  fear    modem  and  effective  remedy  which  is  available 


relieving  constipation  being  perhaps 
the  best  known  of  all. 

We  are  pleased  to  say  that  this  sorry 
state  of  affairs  is  about  to  change. 

For  now  that  Dulcolax  will  be  sold 


laxative  tablets  for 
pwdiclable relief 
and  yeritle  normal 
movement 


directly  from  Pharmacies. 

In  line  with  this  development  we 
have  re-designed  the  Dulcolax  packs 
and  produced  some  stylish  dispensers. 
And  we're  offering  you  generous  bonuses 


entirely  'over  the  counter,'  we  can  support  it  as  well  as  improved  profits.  So  be  sure  to  stock 
with  advertising.  We  are  therefore  mounting  and  display  Dulcolax  and  gain  some  more 
a  heavyweight  national  press  and  magazine     regular  customers. 

SEE  YOUR  WINDSOR  PHARMACEUTICALS  REPRESENTATIVE  OR  CONTACT  WINDSOR  PHARMACEUTICALS  LIMITED,  ELLESFIELD  AVENUE.  BRACKNELL,  BERKS.  RG124YS. 

TELEPHONE  034-1 50222  A  BOEHRINCER  INGELHEIM  COMPANY. 
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Vital  flaws  • 
trap  for  the 


Mr  Bob  Worby,  member  of  the 
Pharmaceutical  Services  Neg- 
otiating Committee  and  'secret- 
ary of  the  North-East 
London  Pharmaceutical  Com- 
mittees, highlights  what  he 
sees  as  vital  flaws  in  the  design 
of  the  new  contract  —  flaws 
that  could  act  as  a  poverty  trap 
for  the  small  contractor  in  the 
future. 


In  the  construction  of  the  proposed  new 
contract,  incorporating  achievement  of  the 
most  important  goal  of  rational  distribution, 
PSNC  and  its  negotiators  have  done  an 
excellent  job,  Moreover,  they  have  done  it  in 
a  remarkably  short  space  of  time.  Almost 
with  indecent  haste  in  fact! 

That  said,  and  sincerely  meant,  the  "take 
it  or  leave  it"  offer  to  an  LPC  Conference  is 
quite  wrong. 

Why  approach  such  a  conference  —  in 
general  consisting  of  the  most  experienced 
two  or  three  members  of  all  the  LPCs  in  the 
country  —  with  an  "immutable"  offer?  Is 
PSNC  so  sure  of  being  the  repository  of  all 
pharmaceutical  wisdom  that  it  could  not 
possibly  have  missed  a  vital  point  or  two 
along  the  way?  Are  they  certain  that,  if  such 
vital  points  do  exist  in  these  proposals,  they 
should  be  "swallowed  whole"  rather  than 
taken  back  to  DHSS  for  further 
consideration? 

Contractors'  leadmg  representatives  are 
unlikely  to  take  kindly  to  such  a  cavalier 
approach.  They  might  just  as  well 
participate  in  a  postal  ballot  for  all  the  effect 
they  are  told  their  contribution  to  this 
Conference  can  have  upon  the  essential 
structure  of  their  future  contractual 
relationship  with  DHSS. 

My  committees  m  North  East  London  are 
particularly  concerned  with  two  small,  but 
potentially  highly  damaging,  points  of  detail 
within  the  package. 

First  the  cut-off  pomt.  We  will  not  quarrel 
with  the  16,000  prescriptions  per  annum 
chosen  —  although  my  committees,  like 
PSNC  at  the  outset  of  negotiations,  would 
have  considered  12,000  a  more  appropriate 
figure.  But  based  upon  what?  Despite 
steadily  rising  prescription  charges,  the  total 
number  of  prescriptions  dispensed  each 
year  still  gradually  creeps  up.  But  on  April 
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1,  just  before  the  conclusion  of  these 
negotiations,  we  saw  a  very  different 
influence  brought  to  bear:  the  limited  list. 

Whatever  the  limited  list  may  or  may  not 
do  this  year  —  and  it  certainly  set  large 
numbers  of  contractors  back  a  long  way  in 
April  —  it  is  a  precedent  which,  if  further 
developed,  could  have  dramatic  effects. 

One  has  only  to  look  at  the  dental  service 
where,  for  normal  day-to-day  treatment, 
NHS  charges  are  now  nearly  equal  to  the 
dentists'  gross  NHS  receipts.  The  NHS 
optical  service,  which,  from  similar  low 
charge  beginnings,  has  now  been  largely 
removed  from  the  scope  of  NHS  provision. 

Watch  your  back! 

What  if  this  should  happen  to  pharmacy? 
There  are  only  four  contractor  professions 
after  all.  Optics  have  succumbed  almost 
completely  and  dentistry  is  well  on  its  way. 
Can  you  imagine  the  result  if,  instead  of 
simply  banning  the  less  potent  remedies  for 
more  trivial  ailments,  the  emphasis  of  the 
DHSS  should  switch  to  a  positive  list? 

This  has  already  happened  on  a  graded 
contribution  basis  in  a  number  of  EEC 
countries,  with  full  social  security 
reimbursement  for  ailments  of  a  serious  or 
life-threatening  nature,  and  the  rest  you  pay 
for  yourself,  or  at  least  pay  a  very  large 
proportion  of  the  cost.  If  this  principle  were 
introduced  in  the  NHS  it  could  reduce 
prescription  numbers  by  half,  or  even  two- 
thirds. 

How  many  of  us  then  would  be 
dispensing  more  than  16,000  prescriptions 
per  annum?  Very  few  indeed!  And  the  rest  of 
us  —  below  that  line  —  would  be  paid  less 
than  the  amount  necessary  to  recoup  our 
NHS  overheads  (attrition  level)  —  with  no 
chance  whatsoever  of  any  compensation  for 
relinquishing  the  contract.  This  is  because 
the  present  proposals  clearly  state  that  after 
one  year  of  full  compensation  and  one  year 
of  50  per  cent  compensation  there  will  be  no 
extension  of  the  compensation  scheme. 

So  what  are  we  to  do  with  this 
"immutable"  offer?  Do  we  hand  our  future  to 
DHSS  on  a  plate  so  that  the  more  the 
Government  saves  by  restrictive  lists  or 
switching,  as  is  quite  likely,  to  positive  lists 
more  of  us  are  paid  on  an  utterly  inadequate 
basis  —  thus  giving  blood  for  money,  never 
mind  value,  and  steadily  drift  into 
bankruptcy? 

We  must  reject  the  "immutable"  tag.  All 


Bob 


we  need  is  a  reasonable  guarantee  that  our 
new  contract  will  not  be  our  death  knell.  We 
must  link  16,000  prescriptions  per  annum  to 
the  1984-85  prescription  numbers  dispensed 
for  the  country  as  a  whole.  This  is  currently 
just  over  300  million,  so  the  relationship  is  a 
little  over  .0053  per  cent.  If  this  were  the 
method  of  defining  the  cut-off  point  then  we 
would  be  talking  of  phasing  out,  or 
subjecting  to  attrition,  pharmacies  below  a 
certain  relative  size  —  and  not  giving  a  carte 
blanche  to  the  DHSS  to  tighten  a  noose 
around  our  necks  in  the  future. 

My  committees'  second  point  arises 
directly  from  the  first.  If  pharmacies 
dispensing  under  16,000  prescriptions  per 
annum  are  to  be  offered  compensation, 
rather  than  keep  on  dispensing  under 
deliberately  punitive  terms,  fair  enough. 
Those  for  whom  NHS  dispensing  is  still 
attractive  as  a  loss  leader  or  "window 
dressing"  will  keep  the  contract,  while  those 
who  depend  upon  the  full  NHS  Group  1 
payment  for  viability  will  take  the 
compensation.  Provided  our  first  major  point 
on  indexation  of  cut-off  level  is  conceded, 
them  all  would  seem  fair  at  first  sight. 

But  what  about  a  pharmacy  in  two  or 
three  years  time,  still  doing  significantly 
more  than  the  .0053  per  cent  level  (or  16,000 
scripts  pa  rf  contractors  are  foolish  enough  to 
sell  themselves  into  DHSS  hands)?  What 
happens  if  doctors  close  to  such  a 
pharmacist  move  a  mile  or  so  along  the  road 
to  a  health  centre,  or  simply  to  a  better 
building?  If  there  is  no  other  existing 
pharmacy  near  the  new  site,  all  will  be  well. 
An  application  to  the  Family  Practitioner 
Committee  to  move  nearer  to  those  doctors, 
if  that  were  considered  to  be  more 
convenient  for  the  public,  would  be  readily 
agreed  and  all  would  be  fine. 

But  what  if,  either  coincidentally  or 
otherwise,  there  happens  to  be  an  existing 
pharmacy  already  near  that  new  surgery 
site?  No  way  will  a  move  of  our  hero's 
pharmacy  be  entertained.  There  is  already 
one  there  which  is  well  able,  if  necessary,  to 
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employ  a  second  pharmacist  to  achieve  the 
full  aims  of  our  extended  role. 

So  our  hero's  prescriptions  drop  from 
over  .005  per  cent  to  around  .002  per  cent 
(6,200  per  annum).  The  remuneration  is 
really  punitive  at  this  level.  Some  £3,000  pa 
less  than  at  present  so  he  will  be  almost  50p 
per  prescription  short  paid!  He  must  pull  out 
—  but  no  compensation  whatsoever  will  be 
offered  to  him.  It  is  more  than  two  years  on  — 
we've  passed  the  compensation  deadline, 
and  from  now  on  it's  starve  and  die! 

If,  as  PSNC  states,  the  compensation  to 
pharmacies  opting  to  relinquish  their 
contracts  will  show  a  positive  saving  to  the 
NHS  in  the  long  term,  then  why  must  those 
who  are  ruined  by  external  circumstances 
beyond  their  control  be  bankrupted,  just 
because  it  is  two  years  on? 

Bow  to  sweet  reason 

So  PSNC  and  Mr  Clarke,  fair  is  fair.  You've 
got  the  bones  and  most  of  the  flesh  of  a  very 
good  and  fair  contract  with  the  future  good 
of  the  patient,  the  NHS  and  of  pharmacy 
itself  all  take  care  of.  You  must,  however,  bow 


to  sweet  reason  and  natural  justice.  These 
contract  negotiations  were  entered  into  in 
good  faith  before  we  had  such  a  major 
change  in  the  rules  of  NHS  supply  and 
demand. 

Let  the  new  contract  acknowledge  that 
change  in  the  rules  by  "index  linking"  the 
cut-off  point  to  the  national  prescription 
turnover  in  any  given  year.  And  let  the 
compensation  offer  be  extended,  not  to  "late 
changers  of  minds",  or  to  inefficient  downhill 
sliders,  but  to  any  pharmacist  subsequently 
shifted  into  the  attrition  area  by  external 
influences  beyond  his  own  control.  This 
could  be  as  of  right,  or  under  negotiated 
criteria  with  a  right  of  appeal. 

To  say  this  is  an  "immutable"  final  offer  — 
a  once  and  for  all  opportunity  to  achieve 
rational  distribution  —  is  passing  the  buck. 
That  is  playing  upon  contractors'  fear  of 
leapfrogging  and  their  desire  for  security  to 
get  them  to  accept  a  contract  despite  any 
inbuilt  and  possibly  vital  flaws.  These  flaws 
exist  and  could  cripple  pharmacy  in  the  case 
of  the  cut-off  point,  and  bankrupt  helpless 
small  pharmacies  if  there  should  be  total 
cessation  of  compensation. 


It  is  the  duty  of  our  negotiators,  and  most 
especially  the  duty  of  the  conference  on 
June  23,  to  ensure  the  contract  is  one  which 
will  provide  these  safeguards  before  PSNC  is 
authorised  to  accept  it. 

PSNC  alone  can  do  nothing  unless 
conference  supports  it  —  for  the  simple 
reason  that  DHSS  could  not  and  would  not 
accept  a  decision  against  the  vote  of 
conference.  The  Minister  wants  this  deal  as 
much  as  we  do.  We  must  not  allow  ourselves 
to  be  panicked  or  brow-beaten. 

My  committees  urge  delegates  to  accept 
these  new  proposals  only  on  condition  that 
the  cut-off  point  be  indexed  to  overall 
prescription  numbers  and  compensation 
continued  for  pharmacies  forced  into  the 
attrition  area  for  reasons  outside  their 
control. 

If  Mr  Clarke  is  being  honest  and  fair  with 
us,  and  we  have  no  reason  to  doubt  that  he  is, 
then  he  will  not  demur.  If  however  he  does 
demur,  then  this  would  indicate  an  ulterior 
motive.  Then  we  would  be  very,  very  much 
better  off  without  the  new  contract,  because 
rational  distribution  could  then  ultimately 
become  wholesale  annihilation. 


PROPA  P.H. 
NOW  HAS 

ANEW 
NGREDIENT. 


Acne.  Ptmpfes 
Blackheads. 


Christy  are  pleased  to  announce  that  we  are 
now  the  sole  U.K.  distributor  for  Propa  P.H. 

For  further  details  contact -Thomas  Christy  Ltd., 
Christy  Estate,  North  Lane,  Aldershot, 
Hampshire  GUI 2  4QP.  Tel:  (0252)  29911. 


F°r  the  treatment  8r*d 
control  of  Acne.  Pimples 
and  Blackheads 
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RAIN  RELIEF 

por  muscular  pain 
and  stiffness, 
^mbtigq,  sciatica 
prains  and  bruiser 


out 


•  PR  Spray  is  the  brand  leader 
among  pain  relief  sprays. 

•  Fastest  growing  brand  in 
topical  pain  relief  market- up 
by  73%  in  last  two  years,  since 
advertising  started. 

•  Recommended  for  sprains, 
bruises,  sciatica  and  fibrositis  - 
as  smart  new  packs  announce. 

•  Clean,  odourless,  fast-acting. 

•  Big  advertising  campaign 
runs  throughout  the  summer  in 
national  Press -will  reach  86% 
of  adults  an  average  of  13 
times  each. 


Prepare  for  the  big  freeze.  Stock  and  display  PR  Spray  and  watch  your  sales  grow. 


CROOKES  PRODUCTS  LIMITED  1 \  THANE  ROAD  WEST,  NOTTINGHAM  NG2  3AA 


Drug  information  will 
not  scare  the  patient 


Information  about  drugs  is  going  to 
become  increasingly  important  and 
demanded  more  and  more  by 
consumers  as  self  medication 
increases,  provided  that  it  does  not 
alarm  patients  or  change  their 
compliance  intentions,  says 
Professor  Dennis  Helling  from  the 
college  of  pharmacy  at  the 
University  of  Iowa. 

He  gave  the  21st  annual  meeting  of  the 
Proprietary  Association  of  Europe,  in 
Munich,  last  week,  his  view  of  the  way  so 
called  "mass  media  medicine"  might 
develop.  He  also  looked  at  what  was 
happening  in  the  States  where  they 
already  have  "informathons"  and  cable 
television  health  shows. 

No  longer  do  we  as  health 
professionals  ask:  "should  the  patient  be 
told?"  Now  we  are  concerned  with  what 
and  how  to  tell  the  patient,  he  said. 

Though  copious  drug  information  has 
been  traditionally  available  to  the  health 
professions,  more  recent  trends  of 
providing  information  directly  to  the 
public  show  signs  of  increasing.  The  key  to 
the  mass  media  movement  in  the  US  has 
been  the  constitutional  right  to  free  Press. 

Professor  Helling  said  there  is  a  flood 
of  information  intended  to  influence 
attitudes  towards  self-care  and  product 
preference.  Best-seller  lists  have  recently 
included  various  drug  information  guides 
and  handbooks  written  for  the  general 
public.  Even  the  "Physician's  Desk 
Reference"  is  found  periodically  among 
the  "top  10"  on  best  seller  lists  and  is 
among  the  most  frequently  requested 
books  in  US  public  libraries,  he  said.  "The 
FDA  even  reports  that  more  patients  than 
physicians  use  the  PDR!" 

Patients  also  get  drug  information  from 
friends  and  relatives,  magazines  and 
newspapers,  and  even  the  television.  In 
the  US,  the  powerful  influence  of 
television  cannot  be  denied.  "There  are 
more  homes  in  my  country  with  televisions 
than  with  indoor  plumbing,  and  Ronald 
McDonald  may  be  more  readily 
recognised  than  Ronald  Reagan! 

"American  children  of  all  ages  now 
view,  on  average,  about  28  hours  of 
television  each  week.  By  the  end  of  the 
twelfth  grade  they  will  have  spent  over 
20,000  hours  in  front  of  a  television  set, 
nearly  double  the  time  they  will  spend  in 
school."  Professor  Helling  said. 

At  this  rate  of  television  viewing,  the 
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IMP! 


Professor  Dennis  Helling 


average  American  child  will  see  about 
22,000  commercial  messages  each  year. 

The  New  England  Journal  of  Medicine 
recently  stated  that  although  television  is 
only  one  of  many  influences  in  life,  it  may 
well  be  the  single  most  common  and 
pervasive  source  of  health  information  in 
the  US. 

Throughout  the  last  decade,  it  has 
been  alleged  that  the  public  advertising  of 
nonprescription  medicines  —  especially 
on  television  —  produces  adverse  social 
effects,  such  as  contributing  to  illicit  drug 
use  by  young  people  and  to  the 
unsupervised  ingestion  of  medicines  by 
children.  But  Professor  Helling  claimed 
there  is  no  substantive  evidence  of  a 
causative  link. 

Professor  Helling  admitted  that  direct 
promotion  of  prescription  drugs  to 
consumers  is  a  confusing  and 
controversial  area.  The  US  Food  and  Drug 
Administration  is  trying  to  decide  whether 
direct-to-consumer  advertising  of 
prescription  drugs  is  merely  educational 
or  an  attempt  by  manufacturers  to 
convince  the  consumer  to  pressure  his  or 
her  physician  into  prescribing  a  specific 
brand  name  product. 

There  is  currently  a  moratorium  on 
prescription  drug  advertising  to  the  public 
while  the  FDA  collects  data  on  the  effect 
on  the  consumer.  Many  officials  predict 
that  some  form  of  direct-to-consumer 
advertising  will  resume  in  the  future, 
Professor  Helling  said. 

One  American  cable  television 
network,  Lifetime,  has  a  series  of 
interactive  teleconferences,  called 
Informathons.  It  provides  live,  two-way 
audio  transmission.  Doctors  and 
consumers  can  pick  up  a  telephone  in 
their  homes  and  interact  with  medical 
experts  at  the  television  studio.  While 


these  programmes  have  been  developed 
to  be  of  interest  to  the  health  care 
professionals,  anyone  can  tune  in.  And 
consumer  viewers  are  doing  just  that, 
much  to  the  pleasure  of  pharmaceutical 
advertisers,  Professor  Helling  pointed  out. 

The  rise  of  consumerism  has  meant  a 
demand  for  more  information.  The 
pharmaceutical  industry  has  been  one  of 
the  real  leaders  in  providing  that 
information  to  consumers,  he  said. 

Professor  Helling  postuated  that  even 
video  games  could  play  a  part  in  health 
education:  "For  25c  or  10c  or  less,  the 
video  device  would  ask  its  user  a  series  of 
health  questions  and  give  a  series  of 
answers.  It  would  determine  what  health 
problems  a  person  wants  alleviated, 
display  the  appropriate  alternatives  from 
among  the  store's  products  and  give 
instructions  for  their  use. 

"Perhaps  it  would  even  respond  to  the 
bar  codes  on  the  packages,  giving 
additional  information  about  product 
formulation,  proper  use,  and  the  medical 
condition  the  product  is  designed  to 
alleviate." 

We  are  also  beginning  to  see  the 
marriage  of  electronic  media  and  the 
pharmaceutial  sales  force.  Electronic 
pharmaceutical  marketing  is  now 
available.  PHYCOM  is  the  first  industry- 
supported  drug  information  service  using 
computer  technology  to  communicate. 
Physicians  simply  request  discussion 
topics  or  prescribing  information  and  the 
answers  appear  immediately  on  the  screen 
at  no  charge.  The  physician  is  even  able  to 
request  drug  samples,  background 
literature  or  enroll  in  a  continuing  medical 
education  course.  "I  predict  that  in  the 
very  near  future,  consumer  access  to  these 
services  will  be  commonplace,"  Professor 
Helling  said. 

Professor  Helling  then  asked  if  all  this 
information  was  helpful  or  harmful  to 
consumers.  Research  has  shown  that 
patient  knowledge  of  less  commonly 
known  information,  such  as  precautions, 
side  effects,  or  special  directions  is 
frequently  improved  by  written 
information.  He  pointed  out  that  the  mere 
listing  of  a  drug's  side  effects  has  not  been 
shown  to  increase  the  reported  experience 
of  side  effects.  However,  at  least  one  study 
suggests  that  patients  may  be  more  willing 
to  report  actual  adverse  reactions  to  a 
health  professional  if  they  are  listed  in  the 
written  information. 

A  recent  study  from  Harvard  Medical 
School  found  that  supplementary  written 
information  sheets  do  not  appear  to  alarm 
patients,  make  them  feel  that  their 
medicine  is  unsafe,  nor  alter  their 
intentions  about  compliance. 
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How  Akacite  Phis 
stacks  up  against  these 
'white  list'  antacids 


Outstanding  adsorption  of  refluxed 
bile12 

Superior  defoaming  action3 
High  acid  consuming  capacity4 
Buffers  in  the  ideal  pH  range4 
Does  not  trigger  acid  rebound  4 
High  pepsin  adsorption4 
Low  in  sodium5 


1  Mendelsohn.  D.  and  Mendelsohn.  L.,  SA  Med.  J.,  1975.49.  101 1.  2.  Hoare,  A.M.  et 
al.,  Br.  J.  Surg..  1977,  64.  849.  3.  Stead.  J.A.  et  al„  J.  Pharm.  Pharmac,  1978.  30,  350. 
4.  Playle.  A  C.  et  al..  Pharm.  Acta  Helv.  1974. 49.  298.  5.  Data  Sheet. 


Vhen  you  recommend  Altacite  Plus  you  .ve 
ecommend  clinically  superior  indigestion  therapy 


rssel  Laboratories  Ltd,  Broadwater  Park,  North  Orbital  Road.  Uxbridge.  Middlesex  UB9  5HP  Tel ;  0895  (Uxbridge)  834343 
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What  patients 
do  with  their 
OTC  medicines 
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common  colds,  acne/pimples,  lip 
problems  and  insect  bites. 

"We  know  that  health  worsens  with 
advancing  age,"  said  Mr  Cope.  "But  the 
elderly  actually  reported  somewhat  fewer 
episodes  of  the  problems  most  commonly 
reported  by  other  adults.  Perhaps  this  is 
because  serious,  chronic  disease 
diminishes  the  importance  of  minor 
problems.  They  had  fewer  headaches, 
fewer  muscle  aches  and  pains,  less 
frequent  upset  stomach  and  fewer  colds 
than  did  younger  adults". 

There  were  two  problems,  however, 
found  to  afflict  the  elderly  more  frequently 
than  other  adults:  sleeping  problems  and 
arthritis/ rheumatism . 


Mr  James  D.  Cope 


Differences  in  income  had  little 
relation  to  the  incidence  of  health 
problems.  People  whose  incomes  were 
below  $10,000  reported  more 
arthritis/rheumatism  and  painful  dry  skin, 
while  those  with  incomes  over  $30,000 
reported  more  minor  anxiety  and  more 
problems  with  their  teeth. 

People  appeared  to  follow  the  same 
pattern  in  responding  to  health  problems. 
Differences  were  seen  mainly  among  the 
youngest  and  the  oldest  in  the  population 
and  among  pregnant  women. 

With  children,  only  23  per  cent  of 
health  problems  went  untreated  —  about 
three-fifths  the  adult  level. 

Parents  clearly  wanted  to  spare  their 
children  pain  and  discomfort.  Mr  Cope 
believed  this  was  because  there  are  highly 
effective  OTCs  for  the  most  frequent 
children's  problems,  non-prescription 
products  are  used  with  children  more 
often  than  any  other  treatment  method. 

But  at  the  same  time  for  children 
contacts  with  a  health  professional  almost 
doubled.  "Parents  just  don't  want  to  take 
chances  with  the  health  of  their  children." 

At  the  other  end  of  the  age  spectrum, 
older  Americans  were  more  likely  to  take 
action  on  their  health  problems  than  were 


younger  adults.  They  were  less  likely  to 
ignore  symptoms  or  just  treat  them  with  a 
home  remedy.  And  more  likely  to  contact 
a  doctor  or  dentist  or  use  a  previously 
prescribed  medicine.  But  they  were  no 
more  likely  to  use  an  OTC  than  young 
adults  were. 

The  most  striking  difference  in 
treatment  response  was  shown  by  the  small 
sample  of  pregnant  women  in  the  study. 
Pregnant  women  did  not  treat  their  health 
problems  more  often  than  did  other  adults. 
They  used  both  OTC  and  prescription 
medincines  less  often.  And  they  contacted 
the  physician  slightly  less  often  for 
problems  reported  in  the  survey.  They 
used  home  remedies  more  than  did  other 
adults. 

Mr  Cope  said  the  survey  showed  that 
"Americans  want  to  be  responsible  for 
their  own  health  care  when  they  can.  And 
by  and  large  they  are.  It  doesn't  matter  if 
they  make  a  lot  of  money  or  a  little,  if 
they're  young  or  old  or  in-between. 
Americans  want  to  be  self-reliant  and 
sensible  in  health  as  in  other  matters." 

More  than  nine  out  of  ten  Americans 
handle  everyday  health  problems  without 
calling  on  the  doctor.  "Picture  the  chaos 
that  would  follow  if  their  only  choices  were 
either  to  suffer  without  relief  or  pay  a 
professional!" 

And  people  want  to  take  care  of 
themselves  when  possible  and  can  be 
entrusted  with  medicines  essential  to  the 
process,  Mr  Cope  said.  "They  respect 
OTCs  and  use  them  responsibly  and  well." 

Over  one  third  of  the  reported  health 
problems  were  not  treated  at  all.  That  is  to 
say  people  decided  to  put  up  with  their 
symptoms  —  to  tolerate  aches  and  pains  37 
per  cent  of  the  time  —  a  rather 
surprisingly  large  percentage,  Mr  Cope 
thought. 

Most  Americans  most  of  the  time 
appear  to  know  what  they're  doing  in  self- 
medication  -  and  why.  They're  not  only 
careful,  they're  informed  —  even 
sophisticated.  Mr  Cope  felt  able  to  say  that 
because  the  more  serious  everyday 
problems  like  ulcers  and  asthma  are  the 
ones  they  most  often  take  to  the 
professional.  As  they  should.  "The  more 
trivial  problems  —  like  bruises  and  age 
spots  —  or  else  those  least  amenable  to 
OTC  relief  —  like  baldness  —  are  the  ones 
most  likely  to  be  tolerated  without 
medicines  or  physicians.  That  makes 
sense,"  he  said. 

"But,  more  importantly,  those 
problems  for  which  self-medication  can  dc 
the  most  good  —  headaches,  coughs  and 
sniffles,  dandruff,  ahtlete's  foot  and  the 
like  —  those  problems  are  the  ones  that 
Americans  most  often  treat  with  OTCs. 
And  that's  reassuring." 
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Relatively  little  is  known  about 
what  people  acutally  do  when  they 
ireorf  fl.nei.in:  '---I  vf-j,  vvnifa  OTC 
medicines.  To  find  out  the 
American  Proprietary  Association 
set  up  a  survey  —  the  Heller  study. 

Mr  James  D.  Cope,  president  of  the 
American  Association,  described  some  of 
the  findings  to  the  meeting. 

"Harry  Heller  Research  Corporation, 
an  independent  survey  firm,  was 
commissioned  to  undertake  the  study.  It 
was  a  year-long  study  to  reflect  seasonal 
changes  in  self -care  practices.  It  was  large 
enough  and  comprehensive  enough  to 
reflect  the  behaviour  of  Americans.  The 
sample  included  subgroups  of  special 
interest,  such  as  the  elderly,  the  less- 
educated  and  the  less-affluent.  It  included 
1,500  male  and  female  respondents  (aged 
13  and  above)  and  more  than  500  children 
(aged  12  and  under)  reported  on  by  their 
mothers." 

Mr  Cope  explained  that  the 
questionnaires  focused  heavily  on 
everyday  minor  health  problems 
experienced  by  respondents,  what  they 
did  about  them  and,  if  OTC  products  were 
used,  with  what  results.  The  study  was 
carried  out  between  July  1982  and  July 
1983. 

On  average  the  survey  showed  that 
Americans  suffered  one  problem  every 
three  days  or  so,  or  four  and  a  half  every 
two  weeks.  The  problems  fell  within  seven 
broad  categories  of  complaints.  Half  or 
more  of  American  adults  experienced  skin 
problems,  pain  and  problems  of  general 
well-being  —  minor  fatigue,  minor 
anxiety,  and  sleeplessness. 

It  was  found  that  men  and  women  in 
the  survey  experienced  most  health 
problems  about  equally.  But  women  more 
often  reported  overweight  and  men  more 
often  reported  minor  cuts  and  scratches. 

Children  generally  experienced  fewer 
episodes  of  the  problems  that  afflict  adults. 
There  were  three  problems,  however,  that 
children  suffered  more  frequently  — 
minor  cuts  and  scratches,  the. common 
cold  and  insect  bites  and  stings. 

Teenagers  experienced  fewer 
problems  with  overweight,  minor  fatigue, 
sinus  problems  and  arthritis/rheumatism. 
By  lesser  margins,  they  also  had  fewer 
problems  with  minor  anxiety  and 
diarrhoea. 

Conversely,  teenagers  had  more 
headaches,  minor  cuts  and  scratches, 


LADTTON 

GOE5QIC 


After  many  years  as  a 
prescription  favourite  Labiton  is 
now  available  in  a  new  OTC  pack. 

The  new  200  ml  bottle  will  be 
sold  exclusively  through  retail 
pharmacies  and  has  been 
designed  to  brighten  your  shelves 
and  to  empty  them  quickly! 

The  Labiton  Kola  and  Vitamin 
formula  is  tried  and  trusted  and 


Give  depressed 
prof  iti  9  tonic 

Take  advantage  of  the  bonus  period  to  boost 
profits.  Order  immediately  by  returning  the 
FREEPOST  coupon. 

Orders  will  receive  discount  at  14/Doz  plus  normal  wholesale 
terms.  Please  order  in  multiples  of  1  Doz 
Order  as  many  times  as  you  like  until  the  Bonus  period  ends 
31  July  1985. 

Labiton  200  ml    trade  price  91  p  retail  price  £1  57. 


pleasant  to  taste.  It  contains 
natural  extract  of  Kola  Nuts  and 
caffeine  to  overcome  tiredness 
and  listlessness  plus  Vitamin  B,  to 
make  up  deficiency  resulting  from 
recent  illness  or  anorexia. 

When  your  customers  buy 
Labiton  Kola  Tonic  we  expect  them 
to  come  back  for  more. 

Labiton  is  a  trademark 


Orders  received  during  the  bonus  period  will  be 
supported  by  attractive  m-store  display  material. 


Please  tick  wholesaler  of  choice  and  write  in  branch 

□  Macarthys  Ltd  _ 

□  Unichem  Ltd 


1 


I  Vestric  Ltd/AAH 


□  Other  Wholesaler  _ 

Please  arrange  for  me  to  receive  the  following  Labiton  bonus  order: 
 dozen  (Please  fill  in  quantity) 

Name  


Address 


Return  to  LAB  Ltd.,  FREEPOST,  91  Amhurst  Park,  London  N16  5BR 
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ho'd  spend  £%m 
on  a  toothbrush? 


This  year  Wisdom  are  spending  S?A 
miilion  on  a  national  TV  campaign.  Naturally 
ifs  timed  to  coincide  with  peak  sales  in  May 
June  and  July 

As  we're  already  outselling  our  closest 


competitors  by  3  to  1,  we're  sure  this  news 
will  really  set  their  teeth  on  edge. 


® 


WISDOM 


Multi-state  PL 
recognition 
moves  closer 

Recognition  of  national  product 
licences  by  EEC  member  states  will 
move  a  step  nearer  later  this  year. 
Mr  N.  Bel  from  the  EEC  Commission 
told  the  conference. 

In  November  new  legislation  is  being 
introduced  for  registration  of  medical 
products.  It  will  allow  manufacturers  to 
choose  between  a  national  and  multi-state 
procedure,  Mr  Bel  said. 

To  qualify  for  the  multi-state  version  the 
product  will  have  to  be  registered  in  one 
member  state,  and  have  applications 
pending  in  at  least  two  other  countries. 
The  other  two  countries  will  have  to  take 
the  product's  national  licence  into 
account. 

Mr  Bel  said  the  Commission  considers 


in  crusseis,  aescnoea  anempis  nis 
company  were  making  to  overcome  the 
problem. 

IMS  are  looking  at  ways  of  improving 
European  OTC  data  analysis  and  this  year 
are  introducing  European  OTC  reports  on 
a  database  system  with  on-line  computer 
access  in  Belgium  and  France. 

The  facility  is  to  be  available  in  the  UK 
next  year,  Mr  Quaeyhaegens  said. 

At  the  moment  no  direct  comparison 
between  OTC  markets  in  the  various 
European  countries  is  possible,  he  said. 
But  IMS  are  working  at  standardising  the 
definition  of  OTC  medicine  or  product, 
and  standardising  the  classification  of 
market  segments. 

An  IMS  "task  force"  has  come  up  with 
a  definition  for  an  OTC  which  excludes 
health  and  beauty  aids,  dietetics,  baby 
food,  most  bandages  and  other  non- 
registered  products,  such  that  an  OTC  is 
"any  registered  drug,  not  prescription 
bound  excluding  (if  possible)  sales  on 
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that  the  move  is  a  significant  step  towards 
mutual  recognition  of  national  licences  by 
EEC  members  which  should  happen  by 
1990. 

The  Commission  also  considers  that  a 
special  procedure  for  registration  of 
products  made  by  the  new  biotechnology 
will  be  needed.  The  Commission  is  to 
propose  that  before  any  product  made  by 
new  technology  is  accepted  for 
registration  in  the  Community,  an 
application  for  the  product  will  have  to  be 
discussed  by  the  Committee  for 
Proprietary  and  Medicinal  Products.  Mr 
Bel  said  that  this  would  enable  the 
authorities  to  profit  from  each  other's 
expertise  as  well  as  from  industry. 

For  other  high  technology  products 
such  as  those  made  in  space  or  new 
delivery  systems  the  consultation  will  be  at 
the  discretion  of  the  manufacturer. 

Mr  Bel  said  such  a  pre-consultation 
would  reduce  the  divergence  of  decisions 
about  individual  products  and  would 
prevent  the  splitting  up  of  the  Common 
Market. 


Mr  W.  Quaeyhaegens 

prescription".  On  a  national  level  IMS 
would  continue  to  offer  the  statistics  for 
OTCs  on  prescription,  however. 

In  terms  of  classifying  market 
segments,  Mr  Quaeyhaegens  said,  IMS 
have  gone  for  an  anatomical  method 
splitting  OTCs  into  18  categories  labelled 
AtoV. 

The  segments  could  then  be  further 
sub-divided  into  product  form,  Mr 
Quaeyhaegens  explained.  So  for  example, 
category  A  —  cough  and  cold  products  — 
could  be  split  into  syrups/aerosols;  tablets, 
and  other  forms. 

Mr  Quaeyhaegens  concluded  that  the 
key  to  making  European  comparisons  was 
a  standard  definition,  classification  and 
segmentation  with  on-line  access  to  a 
database  system.  These  could  be 
implemented  as  early  as  1986,  he  said,  and 
the  project  is  to  be  presented  to  companies 
by  local  IMS  offices  in  the  coming  months. 


WG  ahead  on 
natural  drugs 

The  increasing  interest  in  herbal 
and  natural  medicines  cannot  be 
ignored.  Professor  Bernhard 
Schnieders  from  the  German  Board 
of  Health  told  the  conference. 

This  has  already  been  recognised  by 
the  German  government  who  are 
producing  data  sheets  for  phytodrugs 
derived  from  plants  and  natural  products. 

Professor  Schnieders  stressed  that  it 
was  important  that  the  quality  of  such 
products  was  controlled  and  that  they  lived 
up  to  the  claims  made  for  them. 

Dr  Bemd  Eberwein,  from  the  German 
Proprietary  Association,  then  outlined  the 
importance  of  phytodrugs  in  the  German 
market. 

Surveys  have  shown  that  some  67  per 
cent  of  Germans  believe  natural  drugs  are 
very  helpful  and  more  than  80  per  cent 
want  to  see  them  continue  to  be  available. 
People  consider  such  products  effective 
even  without  scientific  evidence,  Dr 
Eberwein  said. 

Phytodrugs  dominate  sectors  such  as 
the  drugs  for  disorders  of  the  gastro- 
intestinal tract  where  they  account  for 
some  75  per  cent  of  the  £37. 5m  market  in 
Germany. 

Of  the  products  for  the  liver,  they 
account  for  some  20-30  per  cent  of  the 
market  worth  about  £40m.  That  rises  to  50 
per  cent  of  the  market  for  gall  bladder 
drugs  worth  some  £22. 5m,  says  Dr 
Eberwein  said.  Phytodrugs  also  account 
for  a  high  share  of  carminative  sales  and 
figure  quite  strongly  in  the  cough  and  cold 
sector  too  with  about  20  to  30  per  cent  of 
the  expectorant  and  antitussive  OTC  sales 
worth  some  £25m. 

Dr  Eberwein  said  that  the  picture  may 
not  be  the  same  in  other  countries  but 
there  was  no  doubt  that  phytodrugs  enjoy 
the  confidence  of  their  users  and  therefore 
have  a  psychological  lead  in  terms  of 
effectiveness. 

Phytodrugs  have  always  been 
considered  as  less  scientific  but  this 
criticism  can  no  longer  be  levelled  if  they 
have  these  markets,  said  Dr  Eberwein. 

More  than  160  manufacturers  of 
phytodrugs  have  combined  to  collect 
scientific  material  to  be  made  available  to 
the  Commission  responsible  for  licensing 
in  order  for  fully  informed  decisions  to  be 
made. 

Data  on  more  than  100  drugs  had  so  far 
been  processed  and  passed  to  the 
Commission  for  evaluation. 

"And  this  is  only  the  beginning,"  said 
Dr  Eberwein. 
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Comparing  OTCs 
in  the  EEC 


With  more  and  more  companies 
looking  to  European  markets  for 
their  OTC  products  the  problem  of 
comparing  markets  in  other  EEC 
countries  can  make  life  difficult 
when  trying  to  project  potential 
sales. 

Mr  W.  Quaeyhaegens,  marketing 
manager  at  International  Medical  Statistics 


BANH  CREATES 


ASlWESt 


AND  GETS  NATIONWIDE  SUPPORT 


"Fast  moving 
products  are 
important  to  profit- 
ability when  you 
have  limited  shelf 
space.  And  Banfi 
sells  fast!" 

LANGERS  CHEMIST, 
BETHNAL  GREEN  ROAD 
LONDON  E2 


"We  are  pleased 
to  announce  that 
Banfi  Hair  Tonic  is 
the  No.l  best  seller 
in  our  entire 
Toiletries 
Department!' 

OXFORD  STREET'S 
MAJOR  DEPARTMENTAL 
STORE,  LONDON  WL 


"The  fact  that  this  range  of  products 
work  is  reflected  in  its  very  good  sales 
record.  My  customers  show  a  lot  of 
confidence  in  it!' 

L'HOMME  UNIQUE,  HAIRDRESSER, 
KENT 


"I  use  Banfi  personally  and 
recommend  it  to  many  customers.  My 
belief  in  the  product  is  supported  by 
the  repeat  business  I  get!' 

HEALTH  AND  HERBS,  HEALTH  FOOD 
STORE,  PONTYPRIDD,  MID  GLAMORGAN 


"The  Banfi  Hair  Care  range  of 
products  really  is  moving  well.  You 
know  a  products  good  when  it  sells  by 
word  of  mouth!' 

BELL  CHEMIST,  PRFNCES-RISBOROUGH, 
BUCKS 


The  Banfi  Hair  Care  Programme  is  taking  both  the 
big  Departmentals  and  independent  Chemists  by  storm. 

Both  find  the  Banfi  range  -  Shampoos,  Conditioners 
Vitamins  and  Tonic  -  are  selling  fast. 

Now  Banfi  is  supporting  these  sales,  and  creating 
even  greater  demand,  with  £250,000  national  advertising 
campaign,  plus  a  heavyweight  PR  push. 

Stock  up  now  and  you  won't  miss  out  on  the 
tremendous  profits  this  fast  selling  range  offers. 

So  whoever  and  wherever  you  are,  you'll  have  to 
agree  Banfi  sales  are  making  exciting  news. 

For  further  information  contact:  Banfi  Ltd, 
37A  Duke  Street,  PO  Box  2JW,  London  W1A  2JW 


BANFI  HAIR  PROGRAMME 


BEFORE  ITS  TOO  LATE 


Buy  cheap  film 
says  Which? 

The  value  to  consumers  of  shopping 
around  when  buying  colour  print 
film  is  stressed  in  a  report  in  Which? 
this  month. 

The  magazine  says  it  found  one  brand 
at  less  than  hah  the  list  price  for  a 
24-exposure  film  and  other  brands  at 
around  £1  under  the  list  price. 

Which?  also  found  that,  given  good 
processing,  there  was  nothing  to  choose 
between  the  colour  produced  by  the  films 
themselves. 

In  practice,  says  the  report,  the  colour 
quality  you  get  will  depend  on  the 
processing  laboratory  you  use. 

The  report  also  points  out  that, 
although  colour  film  is  marketed  under 
many  brand  names,  all  of  them  — 
including  own-label,  are  made  by  only  a 
handful  of  manufacturers. 

The  country  of  origin,  usually  marked 


on  the  box,  is  the  clue  to  who 
manufactured  the  film  —  Agfa  for  West 
Germany,  3M  for  Italy,  and  probably  Fuji 
for  Japan. 

Which?  also  tested  a  number  of  films 


for  sharpness,  graminess  and  latitude  of 
exposure.  Its  best  buys  —  Fujicolor  HR200 
and  Kodacolor  VR200  for  35mm,  and 
Fujicolor  HR  Disc  and  Kodacolor  VR  Disc 
(improved)  for  disc  cameras. 


Prescription  statistics 


December 

December 

December 

December 

England 

1984 

1983 

Wales 

1984 

1983 

Total  prescriptions 

26,361,883 

27,528,230 

Total  prescriptions 

2,084,964 

2,125,321 

Total  cost  (£) 

119,810,303 

113,895,653 

Total  cost  (i) 

9,059,512 

8,472,511 

Total  oxygen  payments  (£) 

815,486 

738,632 

Total  oxygen  payments  (£) 

135,016 

110,637 

Average  net  ingredient  cost 

378  27p 

347  73p 

Average  net  ingredient  cost 

355  62p 

331  70p 

Average  discount 

(53.76p) 

(19  85p) 

Average  discount 

(51  OOp) 

(19.02p) 

Container  allowance 

3.79p 

3.80p 

Container  allowance 

3.79p 

3.79p 

328. 30p 

331  68p 

308. 41p 

316.47p 

Average  fee 

80.  lp 

40.73p 

Average  lee 

80  52p 

40.81p 

Average  oncost 

42  98p 

38  65p 

Average  oncost 

39. lip 

36.17p 

Average  total  cost 

451  38p 

411  06p 

Average  total  cost 

428  04p 

393  45p 

Annual  prescription  statistics  - 

-  January  1 -December  31.  1984 

England 

1984  1983 

+  /- 

+  /- 

Total  number  of  prescriptions 

320,377,179  315,275,070 

5,102,109 

1.62 

Total  cost 

(£) 

1,399,484,534  1,299,768,479 

99,716,055 

7.67 

Wales 

Total  number  of  prescriptions 

24,961,795  24,590,927 

370,868 

1.51 

Total  cost 

(£) 

104,571,601  97,464,378 

7,107,223 

7.29 

rr. 


....hair  removers 
that  encourage 
growth  and  profits 


Sounds  unlikely,  we  admit.  But  once 
you've  got  Adelaide  Grey  personal 
beauty-care  products  on  your 
shelves,  you'll  soon  see  what  we 
mean.  Sales  start  growing,  profit 
does  the  same.  Not  least  because 
we're  supporting  Adelaide  Grey  this 
Spring  with  a  new  multi-media 
advertising  campaign  -  as  well  as 
new  packaging.  So  it's  going  to  be 
more  eye-catching,  more  in  demand 
-  more  profitable  than  ever 
before. 

Adelaide  Grey  offer: 
WAX-A-WAY  Specially  prepared  for 
the  removal  of  unsightly  facial  hair 
from  normal  skin. 

COOLWAX  The  most  effective 
beauty  treatment  for  arms  and  legs, 
gently  lifts  the  hair  from  below  the 
skin. 


Manufactured  by  Vychem  Limited,  Poole,  Dorset. 
Trade  enquiries  to  sole  U.K.  Distributors  DeWitt  International  Limited, 
Seymour  Road,  London  E10  7LX  Telephone  01-539  3334.  Telex:  897816. 
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Contracting 
contract 

When  a  Government  claiming  to  favour 
competition  and  small  business,  embraces 
so  eagerly  and  quickly  a  contract  contrary 
to  such  principles,  it  is  pertinent  to  ask 
why.  The  answer  is  clear:  to  save  money. 
And  as  the  number  of  pharmacies  falls,  so 
will  it  become  easier  for  any  government, 
if  it  is  so-minded,  to  take  them  over. 

This  proposed  contract  is  anti-small 
business,  anti-competition,  and  against  the 
public  interest  if  it  results  in  longer 
journeys  to  obtain  medicines. 

Another  hurdle  will  have  to  be  tackled 
by  those  wishing  to  start  their  own 
pharmacy  and  the  goodwill  value  of 
existing  pharmacies  is  likely,  in  general,  to 
rise.  So  the  contract  is  biased  against  the 
young  and  ambitious  in  the  interests  of  the 
established.  We  are  to  see  yet  more 
committees,  more  bureaucracy,  less 
freedom.  I  suggest  the  time  to  be  spent  in 
bureaucratic  functions  would  be  better 
devoted  to  the  essential  purposes  of 
pharmacy  or  even  to  recreation. 

For  any  contract  "in  restraint  of  trade" 
to  be  upheld  at  law  it  must  be  neither 
unreasonable  between  the  parties  nor 
against  the  public  interest.  The  present 
proposals  would,  I  believe,  fail  here. 

Proposals  of  such  significance  should, 
in  my  opinion,  not  be  implemented  without 
a  referendum  of  all  members  of  the 
Pharmaceutical  Society,  and  a  public 
inquiry.  And  if  all  else  fails  perhaps  some 
organisation  or  individual  will  take  the 
issue  to  the  European  Court. 

The  sops  of  an  increased  dispensing 
fee,  and  protection  against  competiton  for 
the  man  or  woman  in  possession,  should 
be  recognised  as  such.  The  protection  will 
be  only  against  fellow  pharmacists,  not 


against  the  thriving  non-pharmaceutical 
vendors  of  medicines.  Freedom  is  too 
precious  to  be  traded  away  for  short-term 
and  illusory  gains. 
Eric  C.  Jensen 
Brighton. 

Fed  to  the  lions 

Like  the  Caesars  of  ancient  Rome,  who,  by 
giving  the  thumbs  down  sign  condemned 
their  fellow  countrymen  to  death,  our 
modern  day  caesars  have  now  given  the 
two  fingered  sign  and  condemned  some  of 
their  fellow  retail  pharmacists  to  a  future 
filled  with  anxiety  and  uncertainty. 

What  kind  of  people  can  these  PSNC 
members  be,  who  have  almost  cheerfully 
sacrificed  some  of  the  most  devoted 
members  of  the  profession  in  order  that  an 
agreement  with  the  Government  may  be 
reached?  I  cannot  think  of  any  other 
honourable  profession  whose  negotiators 
would  have  acted  in  the  way  ours 
apparently  have  done. 

How  ironic  it  is  that  there  are  retail 
pharmacists  whose  income,  having  been 
decimated  by  the  leapfroggers,  should 
now  be  put  out  of  business  altogether  by 
the  actions  of  their  own  leaders.  For  those 
pharmacists  whose  prescription  numbers 
are  not  excessively  over  16,000  per  annum 
I  would  say  you  have  no  cause  for  apathy 
—  you  might  well  be  on  the  next  hit  list. 

I  feel  that  if  there  is  any  pride  left  in  the 
profession,  then  we,  its  members,  with  a 
single  voice,  must  say  to  the  Government 
that  all  retail  pharmacies  must  be 
protected  and  their  livelihood  safeguarded 
whether  they  run  small  shops  or  large 
multiples.  It  will  be  to  the  eternal  shame  of 
our  present  leadership  if  any  other 
consideration  is  allowed  to  destroy  that 
ideal. 
R.  Lubert 
Wembley. 


Pouring  poison 
into  the  wounds 


How  very  sad  «nd  disappointed  I  was  to 
read  the  contents  of  the  new  contract  as 
agreed  by  the  PSNC  and  the  Department 
of  Health.  Current  and  past  leapfroggers 
will  now  be  "legalised"  —  and  the 
discontinuation  of  BPA  will  now  mean  that 
leapfroggers  will  get  some  of  this  cash. 

Furthermore,  long -established 
pharmacies  that  have  been  leapfrogged  — 
and  are  now  doing  below  the  16,000  level 
as  a  direct  result  of  the  leapfrogger  —  are 
going  to  be  further  paralysed  by  being 
paid  less  per  item  than  existing  rates.  And 
to  add  insult  to  injury,  some  of  the  monies 
obtained  from  the  leapfrogged  will  go  to 
the  leapfroggers. 

Small  pharmacies  (doing  below  the 
16,000  level)  are  now  deemed  not  essential 
to  the  provision  of  the  NHS  —  as  Mr  Clarke 
says:  "There  is  no  point  in  paying  people 
who  are  surplus  to  the  NHS". 

While  I  agree  that  the  new  contract  will 
benefit  the  majority  of  pharmacies,  very 
many  long-established  pharmacists  will  be 
"killed  off".  Their  pharmacies  will  become 
unsaleable,  and  even  if  they  opt  out  of  the 
NHS  and  take  the  cash,  they  will  still  have 
the  problem  of  disposing  of  their  stocks, 
fixtures  and  fittings  and  leases,  etc. 

Many  of  the  "under  16,000"  are  already 
"walking  wounded"  with  daggers  in  their 
backs  put  there  by  the  leapfroggers  —  the 
PSNC  is  now  rubbing  poison  into  their 
wounds. 

The  bottom  line  is  that  if  this  "all  or 
nothing"  content  is  accepted,  it  will  be  a 
contract  that  has  for  its  foundation  the 
corpses  of  the  minority. 
B.  Stroh, 
London. 
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THREE  PROVEN  SALES  WINNERS 

T0RBET0L*  Acne  Solution:  a  non-keratolytic.  bactericidal  solution 
for  spots,  pimples,  and  acne  Promotes  rapid  healing  by  destroying 
pimple-producing  bacteria,  so  reducing  inflammation  and  clearing  blocked 
pores. 

T0RBET0L*  Shampoo:  the  medicated  treatment  for  all  forms  of  dan- 
druff; scientifically  formulated,  containing  two  highly  effective  germicides 
to  leave  hair  clinically  clean  and  dandruff-free 

CALSALETTES*  Tablets:  a  natural  laxative  containing  the  pure 
vegetable  extract  Aloin.  Excellent  as  a  long-term  laxative  in  the  treatment  of 
chronic  constipation,  and  just  as  effective  in  short-term  use 

Three  products  available  from  your  local  WHOLESALER  - 
and  soon  to  be  promoted  direct  to  your  customers. 

Further  information  is  available  from 

Tor  bet  Laboratories  Ltd 

P0  Box  71,  Maidstone,  KentMEIS  9QQ  "Tmlemaik 
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your  back  on  new 
Ummac*  [Bikini  [Line 


New  from  Immac-IMMAC  BIKINI  LINE.  A  gentle  depilatory  cream  formulated 
with  cocoa  butter,  together  with  a  soothing  finishing  cream,  with  special 
moisturisers.  A  new  product  you  can't  turn  your  back  on  and  here's  why. 


A 


SMOOTH  LINE  IN  NATIONAL 


PRESS  ADVERTISING 


Your  customers  won't  be  able  to  ignore  our  exciting 
new  press  advertisements  in  magazines  like  Honey, 
Cosmopolitan,  Nineteen,  Just  17,  True  Romances, 
True  Story  and  Woman's  Story.  After  all,  our 
advertisements  are  running  during  the  peak 
summer  months  to  make  sure  they  don't. 


NICE  LINE  ON  TELEVISION 


Our  new  TV  campaign  will  create  more  interest  in  the  whole 
Immac  range,  this  year.  So  when  you  place  your  order  for 
our  new  product,  don't  forget  Immac  Cream,  Lotion, 
Lotion  with  Cocoa  Butter,  Spray  and  Roll-on  too. 


w  5*  — "  *0f 


NEW  LINE  IN  POINT-OF-SALE 


We've  designed  some  really  exciting  point-of-sale  material  for  you. 
Ask  your  representative  for  details. 


HE  LAST  WORD  IN  PROFITARILITY 


New  Immac  Bikini  Line  has  a  recommended  retail  price  of  £3.95  with 
exceptional  profit  potential  for  the  retailer.  Ask  your  representative. 
We  think  you'll  find  that  Immac  Bikini  Line  is  an  attractive  proposition. 


"Siam 


]F  YOU  STOCK  IT  IT  GOES  t>  IM 


Contact  your  I  CC  representative  or: 
International  Chemical  Company  Limited, 
11  Chenies  Street,  London  WC1E  7ET 
Telephone  01-636  8080 


=  LETTERS 


Beware  of 
package  deals 

The  PSNC  is  to  be  congratulated  on  the 
work  that  it  has  put  into  the  new  contract 
negotiations  over  the  last  year  or  so.  Few,  if 
any,  contractors  can  have  thought  that  any 
Government  would  offer  limited 
distribution  to  community  pharmacy. 

However,  having  negotiated  the  offer  of 
a  new  contract,  and  one  which,  if 
implemented,  could  well  be  with  us  for 
many  years  to  come,  why  does  PSNC  insist 
that  contractors  must  accept  the  package, 
warts  and  all  when  it  is  up  for  discussion  at 
the  LPC  Conference  later  this  month. 

It  is  most  unrealistic  to  suppose  that 
either  the  PSNC,  or  the  Minister,  would 
reject  totally  out  of  hand  any  minor 
modifications  that  the  Conference  might 
wish  to  make  to  the  offered  contract  —  for 
that  is  all  we  have  at  the  moment  —  a  "set 
of  new  contract  proposals". 

I  urge  all  representatives  to  examine 
carefully  and  discuss  the  proposals  offered 


both  in  Committee,  and  with  community 
colleagues.  Make  up  your  minds  whether 
there  are  any  points  that  you  feel  are 
unacceptable. 

Remember  that  you  are  being  gathered 
in  from  all  over  the  country  at  considerable 
expense  to  respond  to  the  proposals  on 
offer.  Do  this,  rather  than  act  as  mere 
rubber  stamps  to  the  draft  Contract. 
Allan  D  Archer 
London  E18. 

A  ballot  cheaper? 

Surely  the  efforts  of  Mr  David  Sharpe  and 
his  team  at  hammering  out  a  new  NHS 
contract  are  to  be  applauded.  However, 
the  "take  it  or  leave  it"  attitude  removes 
much  of  the  initial  euphoria.  Fine  tuning  of 
one  or  two  of  the  details  by  full  discussion 
at  the  forthcoming  conference  could  turn 
a  merely  acceptable  package  into  a 
worthwhile  charter  for  many  years  to 
come. 

Is  it  really  true  that  the  PSNC  is 
convening  an  expensive  conference 
merely  to  rubber  stamp  a  fait  accompli? 


Surely  this  could  be  done  at  less  expense 
and  less  inconvenience  by  postal  ballot. 
R.  J.  Sambridge 
Dford. 


Stomata 


Following  the  letter  from  D.  A.  Pomfrett  of 
Hindley  Green  which  appeared  in  your 
issue  of  June  1  under  the  heading 
"Pharmacy  ousted  in  Stoma  Care",  we 
write  to  point  out  that  our  company  is  not 
the  wholesaler  concerned.  In  fact,  Mr 
Pomfrett  is  our  customer  and  his  loss  of  two 
customers  of  long  standing  is  our  loss.  We 
understand  that  the  subject  of  his 
complaint  is  not  a  wholesaler. 

As  a  specialist  of  ostomy  products  we 
are  geared  to  give  the  retail  pharmacist  a 
speedy  and  reliable  response  to  his  orders 
and  there  should  be  few  reasons  why  a 
patient  should  need  to  send  out  of  his 
immediate  area  for  supplies. 

Peter  R.  Nuttall, 

Managing  director,  North  West  Ostomy 
Supplies  (Wholesale)  Ltd. 


10  Holidays  to  be  won! 

Buy  100  Kodak  films  and  win  a 
week  for  two  in  the  Canaries 

Simply  order  100  rolls  of  film  of  any  description 
and  you  will  be  eligible  to  enter  the  simple 
competition  below  that  could  lead  you  to  a 
holiday  of  a  lifetime.  A  glorious  week  in  one  of 
the  most  luxurious  villas  in  Puerto  Rico  on  Grand 
Canary  Island.  All  airfares  and  use  of  swimming 
pool  and  car  provided. 

Fill  in  the  coupon  below  and  send  with  your 
order  to: 


K 


Kodak  Competition, E.E.  Swain  Ltd, Eastland  House, Westgate, Hunstanton, Norfolk  PE36  5EW 


Kodak  Competition,  E.E.  Swain  Limited,  Eastland  House,  Westgate,  Hunstanton,  Norfolk  PE36  5EW 


I  would  like  to  enter  the  Kodak  Canaries  Competition  and 
have  filled  in  my  entry  form.  I  have  attached  my  order  for 
100  Kodak  films. 

1  need  more  information,  please  send  me  your  catalogue  Q 


Name:  

Address: . 


Postcode:  

Telephone:. 


What  is  the  most  popular  brand  of  film  in  the  world? 

What  company  invented  the  disc  camera  system? 

What  company  did  George  Eastman  found? 

What  company  invented  the  first  cartridge  loading 

camera?   

Who's  bald  and  sucks  lollipops?  

Tie  Breaker:  I  stock  Kodak  because  


(not  more  than  seven  words). 
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£2  million + on  national  TVmeans  even  bigger  profits. 


Sensodyne  Toothpaste  is  the  No.  1  profit 
maker  and  brand  leader  in  the  chemist 
sector.  And  whilst  most  other  brands  have 
been  declining,  Sensodyne  has  grown  at  an 
unrivalled  rate. 

Add  the  fact  that  Sensodyne  sales  always 
respond  dramatically  to.TV  advertising,  and 
you'll  see  why  our  new  £2  million  National 
campaign  is  m-fi*,,, 
guaranteed  to  set  ffff)  SENSOT/NE 
your  till  ringing. 


tor  sensitive  teeth 


The  secret  of  our  success  is  that  Sensodyne's 
unique  formula  works.  Nearly  every  dentist 
in  Britain  recommends  it. 

So  order  now,  and  make  sure  you  stock 
and  display  both  fresh  Mint  and  Original 
Sensodyne. 

Ask  your  Stafford-Miller  representative 
for  details  of  special  terms. 

Or  phone  us 
SENSODYNE  direct  on 
TOOTHPASTE 


lor  sensitive  teeth 


Hatfield  61151. 


SENSODYNE  TOOTHPASTE 

THE  BRAND  LEADER.THE  PROFIT  LEADER 


Stafford-Miller  Ltd..  Hatfield,  Herts.  ALIO  ONZ.- 


 BTISTNESR  NEWS 


Boots  retail  sales  up 
by  twice  inflation  rate 


Boots  increased  sales  by  10.9  per 
cent  to  £2.033. lm  in  the  year  to 
March  31.  Pre-tax  profit  rose  15.3  per 
cent  to  reach  £190. 3m. 

The  retail  operation  contributed  profits 
of  £117. 6m  (1984  £99. 2m),  on  sales  up 
£155. 8m  at  £1,758. 9m.  The  division's 
surplus  from  disposal  of  Timothy  Whites 
properties  was  almost  halved  at  £8. 9m. 

Over  half  of  retailing's  sales 
improvement  of  7.4  per  cent  was  real 
growth.  Adjustment  for  DHSS  reviews  on 
discounts  and  "clawback"  shows  sales  up 
6.5  per  cent  and  profits  up  13.8  per  cent. 

Among  the  group's  overseas  retail 
businesses,  Canada  and  France  are 
singled  out  for  particular  praise. 

Chairman  Robert  Gunn  promises 
continued  improvement  to  both  store 
design  and  ranges  stocked  for  the 
remainder  of  the  year. 


Turnover  for  the  industrial  division  was 
up  13.7  per  cent  to  £383. 0m,  with  profits 
6.3  per  cent  higher  at  £64. 2m.  Figures 
here  have  been  adjusted  to  allow  for  the 
disposal  of  Boots'  share  of  FBC  in 
September  1983. 

The  company's  overseas  prescription 
drugs  business  had  a  good  year,  with  their 
American  operation  recording  a  29  per 
cent  sales  increase,  despite  cutting  the 
price  of  Rufen  to  meet  competition  part 
way  through  the  year. 

"Hospital  products  in  the  UK  faced 
severe  price  competition"  say  the 
directors.  "Consumer  products  had  a 
mixed  year". 

Mr  Gunn  describes  the  year  as  one  of 
"considerable  change  and  achievement". 

"Investment,  already  at  record  levels, 
will  continue  to  increase  over  the  next  two 
years"  he  goes  on.  "Overall,  I  am 
confident  we  will  make  further  progress". 


LRC  back  home 
fertility  test 

LRC  are  investing  £%m  in  the 
development  and  marketing  of  a 
female  fertility  test  created  by 
Boots-Celltech  Diagnostics. 

The  test,  which  will  be  sold  worldwide 
as  an  OTC  aid  to  natural  contraception, 
allows  women  to  predict  their  time  of 
maximum  fertility  using  a  urine  sample. 
(See  also  pi  172.) 

LRC  will  provide  £650,000  for 
scientific  R&D,  with  a  further  £100,000  for 
start-up  costs. 

In  return,  they  will  hold  marketing 
rights  for  the  UK  and  Europe,  plus  a  stake 
in  rights  for  the  USA  and  elsewhere. 
Boots-Celltech  will  retain  full  rights 
covering  China  and  lapan. 

The  test  was  invented  by  Dr  Terry 
Baker  and  Dr  Bill  Coulson  while  at 
Middlesex  Hospital  Medical  School. 
Development  was  continued  by  Boots- 
Celltech,  where  Dr  Baker  is  now  director 
of  research  and  development. 

LRC  say  the  finished  test  will  give 
rapid  results,  and  be  simple  to  use.  But 
they  warn  there  is  still  a  lot  of  work  to  be 
done  before  the  product  is  ready  to  go  into 
the  shops.  "Years  rather  than  months"  they 
say. 

On  the  technology  involved,- LRC  will 
say  only  that  it  is  "novel"  and  incorporates 
monoclonal  antibodies. 
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Feran  Sundries  is  Lady  Jayne's  salesman  of 
the  year.  His  prize  —  an  inscribed  silver 
salver  — -  was  presented  by  Jack  Moss,  sales 
director  of  Laughton  &  Sons.  Assisting  in 
the  ceremony  was  Fernan  managing 
director  Tom  Ferguson 


The  Statutory  Sick  Pay  scheme  has 
led  to  small  firms  shedding  labour 
and  swapping  full  time  staff  for 
part-timers. 

Those  are  the  findings  of  a  recent 
survey  of  their  members  by  the  National 
Federation  of  Self  Employed.  They 
questioned  200  member  companies,  up 
and  down  the  country,  employing  an 
average  of  eight  staff  each. 


More  advice  for 
Lord  Young 

The  Association  of  Independent 
Businesses  last  week  presented  a 
ten-point  package  of  Government 
help  needed  by  small  businesses  to 
Lord  Young. 

Lord  Young,  whose  Enterprise  Unit  is 
currently  looking  at  how  red  tape  may  be 
cut  for  small  firms,  was  addressing  the 
association's  annual  lunch. 

Their  suggestions  included  that  small 
businesses  be  allowed  to  retain  profits  for 
re-investment  free  of  tax,  that  the  Loan 
Guarantee  Scheme  be  made  cheaper  for 
borrowers,  and  that  business  rates  be  fixed 
on  a  national  rather  than  local  basis. 

Lord  Young  did  not  reply  to  any  of  their 
points  immediately,  but  reassured  the 
association  Government  was  on  their  side. 

New  identity 
for  Sangers 

Sangers  pic  —  the  photographic 
company's  parent  group  —  turned 
last  year's  loss  of  £279,000  into  a 
profit  of  £577,000  in  the  year  to 
February  28. 

Sales  were  up  £2. 8m  at  £32. 7m. 
Photographic  contributed  profits  of 
£695,000  (£546,000).  Pavion,  a  US 
cosmetics  company  bought  in  mid- 
February,  brought  with  them  £709,000 
profit. 

The  importance  and  size  of  this 
acquisition  will  be  reflected  in  the  group's 
name  change  to  Pavion  International. 
Sangers  Photographies  will  not  be 
affected. 

Sangers'  directors  describe  the  Pavion 
buy  as  "the  most  significant  step  for  the 
company  since  the  closure  of  our 
pharmaceutical  wholesaling  business".  It 
will  settle  the  course  of  future  development 
for  the  group,  they  go  on. 


The  survey  also  showed  some 
resentment  at  what  NFSE  members  saw  as 
them  doing  the  government's  job.  One 
described  SSP  as  "just  another  straw  the 
self-employed  camel  has  to  bear." 

Dr  Bernard  luby,  chairman  of  the 
federation,  hopes  the  survey  will  make 
Government  realise  that  small 
businessmen  are  concerned,  and  that 
small  firms  can  be  made  exempt. 
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SSP  leading  to  lost  jobs? 


BUSINESS  news; 


What  pension  changes  mean 
for  your  business 


Norman  Fowler's  Green  Paper  on 
social  security  reform,  announced 
in  the  Commons  last  week,  means 
almost  every  employer  will  have  to 
change  pension  and  national 
insurance  arrangements  for  their 
staff. 

The  package  makes  private  pensions 
compulsory,  with  obligatory  contributions 
from  the  employer.  The  state  earnings- 
related  pension  scheme  (SERPS)  will  be 
phased  out,  with  contracting-out  for  NI 
contributions  also  coming  to  an  end. 

Employees  will  be  able  to  choose 
between  joining  a  company  scheme  or 
taking  out  a  private  pension  plan.  In  either 
case,  the  initial  level  for  contributions  will 
be  4  per  cent  of  earnings,  with  the 
employer  contributing  at  least  half.  These 
arrangements  apply  for  all  employees  who 
currently  pay  National  Insurance. 

SERPS  will  continue  for  men  now  over 
50  and  women  over  45,  meaning  the 
scheme  will  finally  disappear  in  the  year 
2000.  Existing  rights  under  SERPS  will  be 
honoured,  with  a  75  per  cent  bonus 
applying  for  men  between  40  and  49,  and 
women  between  35  and  44. 


Total  NI  contributions  for  employees 
on  between  £90-£265  are  currently  set  at 
19.45  per  cent,  assuming  those  employees 
are  contracted-in  to  SERPS.  Those 
contracted-out  currently  pay  13.2  per 
cent.  The  new  system  would  mean  a  16.5 
per  cent  rate  for  both  groups. 

Mr  Fowler  would  give  the  Commons 
no  figures  for  likely  savings  from  his 
proposals,  which  also  include  changes  to 
other  social  security  benefits,  making  it 
difficult  to  assess  what  the  exact  impact 
will  be. 

NPA  director  Tim  Astill  says  the 
changes  may  result  in  many  more  member 
companies  deciding  to  set  up  pension 
schemes  for  their  employees. 

"We  haven't  become  involved  in 
helping  members  with  employee  schemes 
so  far"  he  says.  "But  if  they  do  look  to  us  for 
provision,  there's  plenty  of  time". 

Bernard  luby,  head  of  the  National 
Federation  of  Self  Employed,  is  less 
sanguine.  "The  Government  doesn't  seem 
to  realise  that  the  average  business  in  this 
country  only  employs  six  people"  he  says. 
"There's  no  way  their  cash  flow  will  stretch 
to  providing  their  own  company  pension 
scheme". 


Unichem  go  for 
hospital  sales 

Unichem  is  to  make  an  attack  on 
non-contract  hospital  business 
which  they  say  is  currently  90  per 
cent  dominated  by  AABJ  companies. 

Unichem  put  the  market  at  around 
£80m  and  say  they  will  offer  both  "service 
and  deals".  The  business  includes  ethicals 
and  dressings  but  excludes  branded 
generics  under  contract. 

Managing  director  Peter  Dodd  says 
they  could  take  £10m  turnover  within  a 
year. 

He  says  the  company  has  so  far  been 
unaffected  by  the  limited  list.  Sales  for 
May  are  still  20  per  cent  up  on  last  year 


compared  to  a  22.3  per  cent  increase  for 
the  first  four  months  of  the  year.  "The 
overall  picture  is  still  confused.  It  could  be 
luly  before  the  real  effects  of  the  limited 
list  show". 

And  Mr  Dodd  says  the  company  is 
looking  to  extend  its  loan  and  guarantee 
schemes  to  meet  the  long-term  increase  in 
competition  that  will  result  from  the  new 
contract. 

The  Co-operative  Society,  meeting  last 
week  at  its  annual  conference,  voted 
overwhelmingly  to  oppose  Government 
plans  to  remove  current  restrictions  on 
Sunday  trading.  They  base  their 
objections  on  fears  that  shop  workers  will 
be  exploited,  and  that  the  traditional 
British  Sunday  will  disappear  if  a  "free  for 
all"  is  allowed. 


Searle  s  £20m 
Morpeth  opening 

Searle's  new  £20m  prostaglandin 
plant  at  Morpeth  was  last  week 
opened  by  Jack  Thompson,  MP  for 
Wansbeck. 

This  latest  addition  to  the  company's 
Morpeth  site  will  produce  prostaglandin 
E  |  analogue  under  the  trade  name 
Cycotec.  The  drug  is  designed  to  treat 
peptic  ulcers,  and  will  be  marketed  in 
competition  with  Tagament  and  Zantac. 

So  far,  it's  on  sale  only  in  Mexico, 
although  applications  have  been  filed  for 
33  countries  in  all,  and  the  US  Food  & 
Drug  Administration  will  look  at  it  later 
this  month. 

Searle  say  their  investment  will  give 
them  facilities  for  "the  first  full-scale 
manufacture  of  this  new  compound". 

Initial  production  of  Cycotec  in  the 
new  plant's  two  buildings  started  in  August 
last  year.  Searle  have  now  invested  £30m 
at  Morpeth  since  1970. 

Spending  this  amount  also 
demonstrates  their  commitment  to  working 
in  the  UK,  says  O.  B.  Parrish,  president  of 
the  group's  international  operations. 

The  Cycotec  plant  will  employ  about 
50  technicians  by  the  end  of  this  year. 
Searle  are  continuing  research  to  see  if  the 
drug  can  be  adapted  for  use  with  other 
gastrointestinal  disorders. 


Absolute  Alcohol 


Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias. 


James  Burrough  (EA.D.)  Ltd. 

356  Kennington  Road,  London  SE11 4LD  Tel:  01-582  0232 
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OFT  rejects 
discounts  law 


The  Office  of  Fair  Trading  will  not 
recommend  legislative  changes  to 
prevent  discriminatory  discounting, 
according  to  the  Financial  Times. 

The  OFT  started  their  latest 
investigation  of  the  problem  last  April, 
following  allegations  that  the  major  retail 
chains  were  exerting  unfair  pressure  on 
manufacturers  of  grocery  and  toiletry 
lines. 

This  made  it  impossible  for 
independent  retailers  to  compete 
effectively,  it  was  argued. 

The  report  is  now  complete,  and  the 
decision  seems  to  be  that  no  changes  to  the 
law  are  necessary,  although  a  code  of 
practice  on  discounting  may  be  drawn  up. 

A  1981  OFT  investigation  concluded 
that  discounts  given  were  in  the  public 
interest,  as  they  tended  to  be  passed  on  to 
the  consumer  in  the  form  of  lower  prices. 

A  spokesman  for  the  OFT  described 
the  FT's  piece  as  "highly  speculative",  but 


confirmed  that  the  report  is  finished.  It  is  to 
be  published  in  the  next  few  weeks. 

House  clears  BOC 

The  House  of  Commons  Public 
Accounts  Committee  last  week 
cleared  BOC  of  making  excessive 
profits  from  the  NHS. 
The  Committee  found  no  firm  evidence  to 
show  DHSS  price  negotiations  with  the 
company  had  resulted  in  excess  prices 
being  charged  or  significant  excess  profits 
earned. 

It  was  noted  that  clinical  concern  was 
the  main  reason  for  delaying  introduction 
of  contractors  for  the  domicilary  oxygen 
service.  The  Committee  expects  the  new 
arrangements  to  be  quickly  brought  in, 
and  trusts  competition  will  lead  to  an 
economical  and  efficient  service. 


Drugs  in  space! 

Roussel  Uclaf  have  signed  a  deal  with 
Matra,  a  French  defence  and  electronics 


group  to  produce  interferon  in  space 
using  the  American  space  shuttle. 

The  agreement  was  finalised  at  last 
week's  Paris  Air  Show.  The  drug  will  be 
produced  in  the  shuttle's  hold  under  zero 
gravity,  using  electrophoresis,  a  process 
which  separates  different  chemicals  using 
electrical  fields. 


Lederle  Laboratories  have  changed  their 
phone  number  to  0329  224000. 

COMING 

EVENTS 

Monday,  June  10 

Somerset  Branch,  National  Pharmaceutical  Association, 

Creech  Castle  Hotel,  Bathpool,  Taunton.  Mr  Stuart  Thomas, 
PSNC,  on  "The  new  contract". 

Advance  Information 

Hanimex  Roadshow,  Lord  Daresbury  Hotel,  Warrington,  June 
19-20,  2pm-9pm.  Also  at  the  show  Fujimex  will  be  showing  their 
latest  range  ol  cameras.  Details  from  Jenny  at  Hanimex  sales 
oifice  (tel  Swindon  (0793)  26211,  ext  274). 
Society  ior  Drug  Research,  School  of  Pharmacy,  Brunswick 
Square,  London  WC 1 ,  July  1 1 ,  at  9am  Symposium  on 
rheumatoid  arthritis.  Fee  is  £10  for  non-members.  Forms 
obtainable  from  the  secretariat,  SDR,  c/o  Institute  of  Biology, 
20  Queensberry  Place,  London  SW7  2DZ.  (tel  01-581  8333,  ask 
for  Barbara  Cavilla). 
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Shopfitting 


LEXDRUM 

0626834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 
""■^l  Chappie  Rd,  Bovey  Tracey,  Devon. 

mmm  0626  834077 


c 


SHOPFITTERS  FOR 
i   i  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE.  NPA& 
NUMARK  APPROVED 
LUXLINE  LTD  SO  CONTACT  US  NOW. 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD  BEDS 
TEL:  0525-381356 


marspec 

^CfSHOPHTTING  LTD 

Attractive  modular  shopfittings  at 

competitive  prices. 
For  a  new  perspective  in  pharmacy 
design. 

Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon 


shonfittm 


Quality  and  original  Continental  Systems  plus  total  package  NPA 
recommended  NO  system  matches  UMDASCH  for  quality- 
Prices  pleasantly  competitive.  See  for  yourself .  .  .  there's  no 
obligation. 

Apeils  Systems  Ltd 
Unit  P,  Kingsway  Trading  Estate,  Kingsway,  Luton, 
Bedfordshire.  Ring  Luton  (0582)  4571 11 

NOW! 


0767  418941 


Creators  and  Manufacturers  of  Individual 
EnviidnmentsforthecPrbfessionalcPharmacy 


SALES  OFFICE:  HALLATROW  ROAD.  PAULT0N.  AVON 
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Appointments 


SALES  REPRESENTATIVE 

NORTH  ENGLAND 

Part  of  a  large  international  group,  this  new  and  already  highly  successful 
company  is  expanding  its  sales  force  and  has  an  outstanding  opportunity  for 
an  experienced  sales  professional. 

The  successful  candidate,  who  will  sell  a  range  of  innovative  and  up-market 
baby  products  must  have  considerable  experience  selling  to  Chemists 
sundries  and  Grocery  wholesalers.  He  or  she  will  have  a  proven  track  record 
gained  with  reputable  companies. 

An  ability  to  negotiate  at  a  senior  level  is  essential.  Candidates  must  have  a 
clean  driving  licence  and  be  prepared  to  travel  extensively  and  stay  away 
from  home  when  required. 

In  return,  a  very  competitive  salary  will  be  offered  together  with  a  most 
attractive  package  of  benefits,  company  car  and  excellent  career  prospects. 

Please  send  a  written  application  with  full  C.V.  to:  — 

R.  E.  BOWEN, 
MANAGING  DIRECTOR. 

At  the  address  below. 

PRODUCT  MANAGER 

A  unique  opportunity  exists  for  an  outstanding  young  Marketing  Professional 
to  manage  the  new  PUR  range  of  baby  feeding  products. 

The  successful  applicant  is  likely  to  be  a  graduate  in  their  mid  to  late  20's 
and/or  with  a  minimum  of  2  years  brand  management  experience  gained 
with  a  major  consumer  products  company,  preferably  selling  to  the  Chemist 
Trade. 

The  position  carries  responsibility  for  new  product  introductions,  and  control 
of  a  large  advertising  and  promotional  budget. 

A  most  competitive  salary  and  comprehensive  package  of  benefits  is  on  offer 
and  excellent  career  prospects  with  this  fast  growing  company. 

Please  send  a  written  application  with  full  C.V.  to:  — 

N.  S.  H.  COOKE, 
Sales  and  Marketing  Director, 
LSR  Baby  Products  (UK)  Ltd., 
Unit  18,  The  Fort  Industrial  Park, 
Dunlop  Way,  Chester  Road, 
Birmingham  B35  TAR. 
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PRODUCT  GROUP  MANAGER 

Pharmaceuticals 

c.  £18,000  +  car 


Now  part  of  the  highly  successful  Guinness 
organisation,  we  at  R.  Gordon  Drummond  are  set 
for  an  exciting  period  of  growth .  As  a  key  member  of 
the  newly  formed  Martin  Retail  Group  we  already 
have  some  90  retail  chemists  throughout  the  UK. 

At  our  Leighton  Buzzard  head  office  we  are  now 
seeking  an  ambitious  man  or  woman  to  fill  this  new 
senior  appointment.  Reporting  to  the  Merchandise 
Director  you  will  manage  a  professional  marketing 
team  and  be  responsible  for  a  current  annual  expen- 
diture of  around  £10m. 

Your  immediate  personal  contribution  will  be  par- 
ticularly important  in  the  areas  of  fashion, 
fragrances,  toiletries,  cosmetics  and  hair  prepara- 
tion where  you  will  be  expected  to  ensure  balanced 
ranges  of  merchandise  with  due  regard  to  profit- 
ability, market  trends  and  high  impact  displays. 


Specific  experience  in  the  productareas  mention- 
ed above  is  essential  together  with  keen  negotiating 
skills,  profit  orientation,  sound  judgment,  flair  and 
energy.  Familiarity  with  computerised  data  and 
stock-buying  control  systems  is  desirable.  Can- 
didates are  likely  to  be  aged  25-35  and  ideally  have 
broad  knowledge  of  the  ethical  pharmaceutical 
business. 

Salaries  are  competitive  and  the  package  includes 
a  car,  free  BUPA  and  other  benefits.  Career  pro- 
spects are  excellent. 

Applications  containing  a  brie"-  wmiiinMiry  of 
experience  should  be  sent  to  Mr.  N.G.  Hastings, 
Personnel  Controller,  R.  Gordon  Drummond, 
Delta  House,  33  Hockliffe  Street,  Leighton  Buz- 
zard. Beds.,  LU7  8EZ. 


R.  GORDON  DRUMMOND 


COMMISSION 
AGENTS 

We  are  a  large  UK 
manufacturer  and  distributor  of 
an  extensive  range  of  toiletry, 

cosmetic  and  household 
consumer  goods  products.  As 
part  of  our  expansion  program, 

we  are  seeking  agents  in  all 
areas  of  the  UK  to  promote  our 
range  in  all  outlets.  Extensive 
literature  and  product  support 
is  provided  in  addition  to 
excellent  incentives  and 
commissions. 

BOX 
C&D3113 


Property  for  Sale 


Import/Export 


KENT  CATHEDRAL 

Freehold  Pharmacy 
in  Good  Location. 
Annual  Turnover  £150,000  pa. 
Around  1,500  scripts 
per  month. 
FREEHOLD,  PRICE  ON 
APPLICATION 

CHRISTIE  &  CO.,  57  CASTLE 
STREET,  CANTERBURY,  KENT 
(0227)61122. 


CHRISTIE&CO 


LEWIS  CHEMISTS  LIMITED^ 
ACEUTICAL  WHOLESALERS 

*  EEC  IMPORTS 

*  UK  GENERICS 

Long  established  reliable  and  ethical 
service.  Highly  competitive  discounts. 
Founder  member  of  the  Association  of 
Pharmaceutical  Importers. 
Dartford  (0322)  349212/331621 
Wheatley  Terrace  Road,  Erith,  Kent 


Labels 


•AST  DEVELOP ^ND^RINTER 

for  sale 

i  I 'in  hi  MWM  LAB 
!;■■!:'■ t    .      ;  '  nm  CUSTOMER'S  \RVMS 

IN  1  HOUR 
Nearly  new.  Offers  invited  in  excess  of  £18,000 
telephone:  01-299  1103 
or  reply  to  Box  C&D  3116 


^5 


,  Vih-/  051- 
WftTJL      236  9438 

Wife  ^»s': 


TO  ADVERTISE  IN 
CHEMIST  & 
DRUGGIST 
CLASSIFIED 
TELEPHONE 
0732  364422 
Ext.  272. 
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Professional  Prescription 
Computer  Labelling 


Is  Your  Labeller  Trusty  &  Reliable? 


If  not,  whether  it's  a  typewriter  or  a  computerised 
system,  we  will  offer  you  up  to  £500  for  it,  when 
you  buy  a  new  Richardson  BBC  system. 
We  like  to  think  our  labelling  system  is  second 
to  none,  and  we  want  to  give  you  a  chance  to 
prove  it  for  yourself. 

After  all,  we  never  say  we're  'the  best'.  We  don't 
need  to.  When  you've  tried  our  system,  you'll 
know  why  we're  market  leaders. 


John  Richardion  Computer!  Ud 


Rescue 


Unit 337,  Walton  Summit,  Bamber  Bridge,  Preston,  Lanes  PR5  8AR    Tel:  (0772)  323763 

Lis*  Prices  (UK  Mainland  only):  Electron  £995.00;  BBC  Cassette  £1395.00;  BBC  Disc  £1795.00  10%  NPA  Rebate  on  Net  Price 


FREE  OFFER 

To  all  Epson  HX20 
owners. 


Let  Orange  Computers  help  you 
and  save  £117.00. 

Orange  Computers  is  offering  a 

special  scheme  with  free 
maintenance,  free  tape  drives 
and  other  benefits  when  you 
adopt  our  well  known  NPA 

recommended 
Or  a  Label  Computer  Labelling 
System. 

Ring  for  details  on 
0565  501 16/53417  or  write  to 

Orange  Computers  Ltd, 
Ruskin  Chambers,  Drury 
Lane,  Knutsford, 
Cheshire  WA16  6HA. 


N.P.A.  RECOMMENDED 


THE  COMPUTER  LABELLING  COMPANY  THAT  GIVES  YOU., 


The  superb  budget  priced  'SYSTEM  500'  at  only 
£650.00 

The  highly  acclaimed,  top  of  the  range  'SYSTEM 
70C  at  £895.00 

14  day  free  trial  or  demonstration  (with  no 
obligation) 

First  rate  after  sales  service 
Label  printing  service  from  Park  Printing 
'All  prices  are  exclusive  of  VAT.  and  include  ,N.PA  1 0% 
rebate 

All  systems  are  N.PA  recommended  and  backed  by  Park 
Systems  optional  24hr  service  contract. 


Contact  David  Coleman, 
or  Mike  Sprince,  M.P.S. 
PARK  SYSTEMS  LTD. 
17-19  Gascoyne  Street, 
Liverpool  L3  6BS. 
Telephone: 
051-236  9438 


Stock  Wanted 


Stock  for  Sale 


FRENCH  AND 
ENGLISH  PERFUMES 

Wanted  for  home  and 
export.  We  guarantee 

discretion  and 
confidentiality.  Any 
quantity  large  or 

small. 
Prompt  payment. 

FGM  COSMETICS  LTD 

061-833  9652  or 
telex  665941  FGM  G 


JUST 

PERFUMES 

457B  ALEXANDRA  AVENUE, 
HARROW,  MIDDX  HA2  9RY 

TEL:  01-866  4563, 
01-868  0100 

Largest  selection  of  branded 
perfumes  in  the  UK. 
Nationwide  delivery  service, 
callers  welcome. 


Open:  —  Mon-Fri 
9.00am-6.00pm 
Sun  10.00am  2.00pm 
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Booth  new 
PSGB  president 

Dr  Thomas  Geoffrey  Booth,  FPS. 
(right),  a  senior  lecturer  in 
pharmaceutics  at  the  University  of 
Bradford,  has  been  elected 
president  of  the  Pharmaceutical 
Society  of  Great  Britain. 

A  former  proprietor  pharmacist,  Dr 
Booth  has  been  a  member  of  the  Society's 
Council  since  1978.  He  has  served  on  the 
Ethics,  Law,  Practice  and  Science 
Committees. 

Mr  Bernard  Silverman,  director  of 
professional  services  and  a  former 
superintendent  of  Boots  the  Chemists,  has 
been  elected  vice-president. 


Five  community  pharmacists,  one 
academic  and  one  hospital 
pharmacist  have  been  designated 
new  Fellows  of  the  Pharmaceutical 
Society. 

They  are  all  honoured  for  distinction  in 
the  profession  of  pharmacy. 
Allan  D.  Asher,  a  community  pharmacist 
from  South  Woodford,  qualified  in  1958 
and  has  been  active  for  many  years  in  the 
Society's  East  Metropolitan  Branch,  the 
Anglia  Region  and  on  NHS  committees. 
Anna  E.  Chilton,  a  community 
pharmacist  in  East  Lothian,  qualified  in 
1946.  She  has  been  active  for  many  years 
in  the  Glasgow  and  West  Scotland  and 
Edinburgh  and  East  Lothian  Branches  and 
has  been  closely  involved  in  organising 
several  BP  Conferences. 
Robert  H.  Leach,  is  district 
pharmaceutical  officer,  Central 
Birmingham  Health  District,  and  visiting 
lecturer  at  the  Universities  of  Aston  and 
Birmingham.  He  qualified  in  1959. 
David  K.  Luscombe,  who  qualified  in 
1964,  is  head  of  the  division  of  clinical 
pharmacy,  Welsh  School  of  Pharmacy, 
UWIST.  He  is  actively  involved  in  Cardiff 
and  South  Glamorgan  Branch  and  is  a 
former  chairman. 

Frank  W.  McCandlish,  a  community 
pharmacist  from  Preston,  has  been  active 
over  many  years  in  Preston  Branch  and  on 
NHS  committees.  He  is  chairman,  Lanes 
LPC,  and  a  member  of  Lanes  FPC  and 
Preston  and  District  Health  Authority.  He 
qualified  in  1958. 
E.  David  Weaver,  a  community 


Mr  Henry  Howarth,  a  former  president 
of  the  Society,  succeeds  Mr  Jock  Kerr  as 
treasurer. 


pharmacist  who  qualified  in  1958,  has  had 
wide  experience  and  involvement  in  NHS 
committees,  Portsmouth  Branch  of  the 
Society  and  National  Pharmaceutical 
Association.  He  represents  Wessex  Region 
on  the  Pharmaceutical  Services 
Negotiating  Committee. 
Graham  W.  Walker,  a  community 
pharmacist  in  Spalding,  Lines,  has  been 
widely  involved  in  the  committee  of  the 
Society  and  NHS.  He  is  a  member  of  the 
Society's  Council  and  former  member, 
Clothier  Committee.  He  qualified  in  1963. 

Free  at  last  after 
52  years 

When  pharmacist  Hugh  Spence 
retires  from  his  North  Taunton 
pharmacy  he  will  have  completed 
nearly  52  years  on  the  Register  of 
the  Pharmaceutical  Society. 

At  the  age  of  82  and  after  several  years 
of  part-time  dispensing.  Mr  Spence  now 
thinks,  with  all  the  new  regulations,  the 
time  has  come  for  him  to  have  "full-time 
freedom". 

He  served  his  apprenticeship  with  his 
uncle  and  joined  the  register  in  1925.  "My 
uncle  then  thought  I  ought  to  get  more 
experience,  so  I  worked  as  a  company 
chemist  in  Liverpool  for  four  and  a  half 
years,"  he  says. 

There  followed  a  period  in  partnership 
in  Wallasey,  Cheshire  and  then  Mr 
Spence  was  in  business  on  his  own  in  the 


town  for  a  further  30  years. 

He  moved  to  North  Taunton,  Devon  in 
1968. 

"I've  enjoyed  what  I've  been  doing 
here,"  he  says.  "We  open  from  9  to  12  and 
then  do  any  urgent  prescriptions 
whenever  they're  needed  after  that." 

Pharmaceutical  services  won't  end 
when  Mr  Spence  retires.  As  he  closes  on 
the  Saturday,  a  new  business  opens  across 
the  street  on  Monday. 

David  Mair  for 
Unichem  chair 


Scottish  pharm- 
acist David  Mair 
is  Unichem's  new 
chairman  in  suc- 
cession to  Nor- 
man Sampson 
who  steps  down 
from  the  post 
under  the 
society's  five- 
year  rule. 


David,  who  runs  a  pharmacy  in 
Dunoon,  has  been  deputy  chairman  for  a 
year  and  a  board  member  for  nine.  He  was 
elected  chairman  for  the  next  five  years 
last  week. 

David  Mair  has  substantial  experience 
of  pharmacy  in  Scotland,  having  served 
on  many  important  committees.  He  is  a 
member  and  past  chairman  of  the  National 
Pharmaceutical  Consultative  Committee 
and  member  and  immediate  past 
chairman  of  the  Pharmaceutical  General 
Council  and  its  standing  committee. 

He  is  currently  secretary  to  the  Argyll 
and  Clyde  Chemist  and  Contractors 
Committee. 

He  was  a  member  of  the  Scottish 
Executive  of  the  PSGB  for  18  years,  is  a 
past  chairman  of  the  Society's  Glasgow 
and  West  of  Scotland  Branch,  and  former 
member  of  the  Council's  general  practice 
sub-committee. 

David,  49,  is  married  with  two 
children,  and  has  been  a  proprietor 
pharmacist  since  1966. 


The  two  Davids 

Mr  David  Sharpe  has  been  re-appointed 
chairman  of  the  Pharmaceutical  Services 
Negotiating  Committee  for  the  next  year. 
He  has  held  the  post  since  1978  and  first 
joined  the  Committee  in  1972.  Mr  David 
Coleman  stays  as  chairman. 


Seven  new  fellows  for  Society 
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SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 


TWO-WAY  STRETCH  ELASTIC  YARN 
FLATBED  KNIT  &  CIRCULAR  KNIT 
NYLON  LIGHTWEIGHT  STOCKINGS 
NYFINE  LIGHTWEIGHT  TIGHTS 
SEAMLESS  ONE-WAY  STRETCH 
NYLON  NET 

Stock  Sizes  or  Made  tc^ Measure 
Obtainable  direct  or  through  your  wholesaler  Write  tor  iterature 


0 

o 
o 
& 


Stock  B«tts  (Abdominal  and  Spinal)  -  Elastic  Band  Trots***  -  Jock  Straps 
Suspensory   Bandages  Athletic  Slips      -      Stockinette  Bandages 

Vernon  Works,  Bastord,  Nottingham  1 
Phone:  787841/2  Grams:  Easiness 


SALLIS  LTD. 


FOR  ALL  TYPES  OF  ' 
RUBBER  STAMPS 


JOHN  T.CLARKE 
&SON  LTD. 


Battersea  Road,  Heaton  Mersey,  Stockport,  Cheshire, 
SK4  3EN  Tel:  061-432  9451  Telex:  669534  Dormy  G. 


or 

£)Se. 


Discerning  pharmacists 
stock  Joy-Rides  just  in  case. 

Because  they're  the  only  travel  sickness 
tablets  specially  for  children.  And  they're 
being  advertised  throughout  the  year. 

Joy-Rides 


NBlOI  Ad:  tttout  out  tees  Knees 
flfb  PttekMiHtfiH,  exdusitfe  designs 
bt tet^ emusts 


Available  either  for  in-store  gift 
wrapping  or  in  very  attractive  retail 
display  packs. 

The  range  includes  colour  and 
design  co-ordinated  paper,  boxes,  bags, 
tags,  hanks,  cops  and  bows. 

Complete  the  reply-paid  coupon 
opposite  for  your  free  samples. 

SEE  US  ON  STAND  2 
WEST  CHEM  9 85 
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Please  send  me  by  return,  samples  and  a  post-paid 
order  form  to: 

Name  

Full  Postal  Address 


Post  Code. 


Pharmaceutical  Packaging 
(Leeds)  Ltd. 

A  DIVISION  OF  THOMAS  WAIDE 
&  SONS  LTD  , 

FREEPOST,  LEEDS  LSI  1SR 

Tel:  0532  752653  Telex  55248 


Two  Great  Shows 

For 

Retail  Chemists 

For  Information  and  Profit! 


■'  ■:'...:...:.[.       '   .  
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THE  WEST  &  WALES  RETAIL  CHEMISTS  EXHIBITION 

B  RISTOL  EXHIBITION  CENTRE  JUNE  16  &  17 11am-7pm 


"£HEM 
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THE  NATIONAL  RETAIL  CHEMISTS  EXHIBITION 

LONDON  EARL'S  COURT  SEPTEMBER  15-17 


Special  Exhibition-Only  Offers 

NEW  PRODUCTS  •  NEW  IDEAS  •  NEW  SYSTEMS  •  NEW  TECHNIQUES 
NEW  SERVICES  •  NEW  LINES  FOR  PROFIT 

Retail  Chemists,  Health  Food  Retailers,  Opticians,  Dentists . . . 
. . .  these  are  the  Shows  for  You! 


f  ree  Entry  to  Chemists  and  allied  retailers  on  registration,, 
IIBI I  IC  mS  0  D,  I  xhibition  House,  Spring  Street,  London  W2  3RA.  Tell:  01-262  2888 


